R
BioUP

Grow local, go global

D6.2

Mid-term Report on dissemination

and communication activities

Project Title
Contract No.

Instrument
Thematic Priority

Start of Project

Duration

Our Consortium

APRE | OBA®

Eurcp.

4) ZVT | e (d
Funded by
the European Union

¢

RuralBioUp

101060618

HORIZON Coordination and Support Actions

B8 Ref. Ares(2024)2431134 - 03/04/2024

Mainstreaming inclusive small-scale bio-based solutions in

European rural areas

1 October 2022

36 months

SPRING

Italian Circular Bioeconomy Cluster

\/) VEGEPOLYS VALLEY

@RuralBioUp @ " o o

CIVITTA

ITABIA

ltalian Biomass Association

B <

SILAVA

ruralbioup.eu/ info@ruralbioup.eu



Grow local, go global

Deliverable title

D6.2 Mid-term Report on dissemination and communication
activities

Deliverable number D6.2
Deliverable version First version (1.0)
Previous version(s) N/A

Contractual date of delivery

M18 (31 March 2024)

Actual date of delivery

M18 (27 March 2024)

Deliverable filename

D6.2 Mid-term Report on dissemination and communication
activities

Nature of deliverable

R — Document, Report

Dissemination level Public

Number of pages 87 pages

Work Package WP6 - Dissemination, exploitation and communication
activities

Task(s) Task 6.1 Plan for dissemination, exploitation, and

communication activities

Task 6.2 Materials and Communication and dissemination
activities

Task 6.4 Liaise with networks, initiatives and other projects

Partner responsible

LOBA

Author(s)

Filipa Leandro
Beatriz Correia

Editor

Karolina Jurkiewicz

EC Project Officer

Erik Pentimalli

Abstract

The report provides an in-depth analysis of the dissemination
and communication efforts undertaken by the RuralBioUp
project from its start in October 2022 until March 2024. The
achievements highlighted in the report include significant
website traffic, social media engagement, and effective
stakeholder engagement through events and collaborations
with related initiatives. These efforts have been instrumental
in amplifying the project's visibility and impact, with the aim of
fostering sustainable, inclusive growth within Europe's rural
bioeconomy. The report serves as a comprehensive overview
of the project's mid-term progress and lays the groundwork for
continued dissemination and communication activities.

Keywords

Dissemination; Exploitation; Communication; Social media;
Website; awareness

Copyright

© Copyright 2022 Rural Bio Up Consortium

This document may not be copied, reproduced, or modified in whole or in part for any purpose without written
permission from the RuralBioUp Consortium. In addition to such written permission to copy, reproduce, or modify
this document in whole or part, an acknowledgement of the authors of the document and all applicable portions of
the copyright notice must be clearly referenced. All rights reserved.

Funded by
the European Union

D6.2 Mid-term Report on dissemination and
communication activities

2 of 87



Grow local, go global

Contributors

NAME ORGANISATION
Filipa Leandro LOBA
Beatriz Correia LOBA

Peer Reviews

NAME ORGANISATION

Karolina Jurkiewicz APRE

Revision History

VERSION DATE REVIEWER MODIFICATIONS
1.0 22/03/2024 Beatriz Correia First version
2.0 25/03/2024 Filipa Leandro Review and additional
updates
3.0 26/03/2024 Karolina Jurkiewicz Revision and additional
input to the deliverable
4.0 27/03/2024 Beatriz Correia Final revision and
Filipa Leandro corrections

The information and views set out in this report are those of the author(s) and do not
necessarily reflect the official opinion of the European Union. Neither the European Union
institutions and bodies nor any person acting on their behalf.

Funded by
the European Union
D6.2 Mid-term Report on dissemination and 30f87
communication activities



Grow local, go global

Table of Abbreviations and Acronyms

Abbreviation Meaning
DEC Dissemination, Exploitation and Communication
D&C Dissemination & Communication
KPI Key Performance Indicator
SM Social media
N/A Not Applicable

Funded by
the European Union
D6.2 Mid-term Report on dissemination and 4 of 87
communication activities



Index of Contents

1 EXECULIVE SUMIMAIY ittt ee e e et ee e e e e ee e e e e et e e e e e e e e e e e s e e e e e e e e e e e st s e e e s e s eeeaeaseesesesennnnns 9
P (314 €0 To [0 o1 oY o RO USSP PP PRRURORO 10
3 RUralBioUp in @ NUEShEIL...cccueeiieieeeeee e 11
N = T - YT LT o= PRSP SPR 12
141 o =T o [T RSP S PP 12
4.2 CommMUNICAtioN TOOIKIT. ...ccveeiteeiieriieeiiee e 13
421 StAtiONeIY oo, 13
4.2.2  Promotional MaterialS......coceeoiiiiiiieiereeeeeee e 17
4.2.3  Promotional materials for Regional HUBS .........ccoiiiiiiiiiiiiie e 20
5 Channels and 00IS ....c.ooiiiiiiiiieee e 33
5.1 WWEDSIEE ...ttt ettt et e b e b st 33
5.1.1  Website performancCe.........coooiiii ittt 35
LT A U1 | 1Y o To ] AP PP PR 37
5.2 SOCIAI MEAIA ... e e e 38
5.2.1 Social media performancCe........c.cceciiiie e e 40
5.3 YOULTUDE ChanNel....c..coiuiiiiieeee et e e 41
54 Newsletters and SUDSCHDErS.........cceiiiiiiiiiieee e 41
B EVENTS .t 44
7  RuralBioUp’s partners sUpport in D&C.......cccvvieiiiiiiiieiiiieeccieesestee e esvee e e sree e e seree e e 48
8 Liaison with networks, initiatives, and other projects ........cccoceeeeiieeiecciee e, 49
8.1 Rural Bioeconomy AllIance (RBA) ......cccuiiiieieiieecieeciee st eesteeesteestee e e svaeesneee s 50
9  Key Performance Indicators and IMPact..........eooviieiiiciiee e 51
9.1 Communication performance against the evaluation criteria ........cccccccceeevciveeennen. 51
10 CONCIUSIONS ..ttt ettt b e bttt e e et e e s be e sbe e satesabe e b e ebeenbeenneas 52
10.1  Progress Report: M18's MIleStONES........cccoccuiieieciiiee ettt 52
10.2  Roadmap Ahead: Next 18-Month Strategy ......ccccevcerrrieerieeecee e eee e e e 52
11 FAY ] 0= o Vo 1 PRSP 54
11.1  Brand Book of RUIAIBIOUP ......eeieiuiiiiiiiieie ettt e e e vee e e avee e e 54
11,2 NEWSIEEET ittt st sttt e b e sae e st e st e 57
................................................................................................................................................. 57
11.4  Informative Flyer in CZ, EN, IT, FR, LI and RO ......ccceeviiiiiiiiiee et 58
Funded by

the European Union
D6.2 Mid-term Report on dissemination and 5 0f 87
communication activities



Grow local, go global

11.5  Template for rePOrtiNg ... it e e e e abe e e e e 61
11.6  Brochure in French Auvergne Rhone AlPEeS.......cccuveieiiciiiiiniiiee s esee e 62
11.7  Brochure in English Auvergne Rhone AlPes........ccueiiiiiiiiiniiiee et 67
11.8  Brochure in French Pays de la Loire & Bretagne ........cccceeeeecvveeeecciveeeeecieeeeecieee e 73
11.9  Brochure in English Pays de la Loire & Bretagne ........ccceeeeecveeeeeeiieeeeecieeeeecieee e 79
Funded by

the European Union

D6.2 Mid-term Report on dissemination and 6 0f 87
communication activities



Grow local, go global

Index of Tables

Table 1- Website analytics ruralbioUp.€U ........c.eeeiieiiiiiice et 35
Table 2- Top acquUISition ChaNNEIS.......coiiiciiii i e e e e sbeee e eaes 36
Table 3 - Most visited pages of ruralbioUP.EU .......cccuviiiieiiie ettt 37
Table 4 - Videos from RuralBioUp project on Youtube Channel...........ccccoveeiiiiiiiicciee e, 41

Funded by
the European Union

D6.2 Mid-term Report on dissemination and 7 of 87

communication activities



Index of Figures

Figure 1: RuralBioUp main logo and claim "Grow local, go global" ...........ccoveieiiiiiciiieecen, 12
Figure 2: Word Template (deliverables) ........cceeeeeeiiee et 14
Figure 3: POWErPoiNt tEMPIAte ....ovi i 15
Figure 4: Background image | STatiONEIY .....ccceeecveieciee ettt et e aee e eaee s 15
Figure 5: Branded letterhead Paper... ... 16
Figure 6: Agenda tEMPIALe .....ciic e e st e e e et e e e aaaeee s 16
Figure 7: ProjeCt BrOCHUIE .....ccoceiiie ettt et e e et e e et a e e e e eaaanee s 17
Figure 8: Project presentation POWErPOINT........ccoiiiiiiiiiiiiei ettt 18
T U R S oY= Tot fl o 1Y T S 19
FIUIre 10: ProjeCt RO UP e iiiieeee ettt ee e eecirteeee s e e ee s etareeeeeeesessnbasaeeeesseesnssesasesessssnnnes 19
Figure 11 — Example of Digital Flyer in ROmManian.........cccoecvveiiiiiieeieciiee e 21
Figure 12- Value Chain OVEIrVIEW POSTEN ........ciiiciiieecciiie ettt stae e e e e e saaaee s 22
FISUIE 13-ACtIVITY POSTOI ..eiiiiiiiiiiitee et e e s s e e e e e s s ssabbaeeeeeeee s 22
Figure 14 - Example of Digital Brochure presenting the Hub Members..........cccccvveviiveeeinnenn. 25
Figure 15- Agenda fOr STUAY VISIt ......cccueiiieiiiie ettt e e e saaae e 27
Figure 16- Brochure for Study Visit in [£aly .......cccveeieiiiiriii e 29
Figure 17 - StUAY VISIT REPOIT ......eiieeeeiiiee ettt ettt et e e et e e e e ear e e e e eatae e e eeaaaeeeennnneeens 30
Figure 18 - Name tag for StUAY VISt .....ooiiiciiiiieiie et 30
Figure 19 - Study Visit Sig-in ShEEL.......eiiiieiie e 30
Figure 20 - Tote bag | Merchandising of the Project.........ccccveeceieeiiiciee e 31
Figure 21 - Carton Milk Notebook | Merchandising of the project........ccccocvevcveiiiieecieecceeene, 31
Figure 22- Design of the Eternal Pencil | Merchandising of the project .........cccccevveeevveeecrenennen. 32
Figure 23 - Home Page of ruralbioUp.@U .........ooccuiiiiieiiie ettt e 35
Figure 24- Example of social media post from various channels...........cccoccveeiiiieeeeccieee e, 40
Figure 25 - Social media analyliCs ......cueei it e 40
Figure 26 - Youtube channel of RUralBioUp .......cc.uiiiiciiiiiiiiiiiicciiee et 41
FIgUIE 27- NEWSIEELEr H 1 ... it e e e et e e e sab e e e e e atae e e esnsaeeeesnsaaeen 43

Funded by
the European Union

D6.2 Mid-term Report on dissemination and 8 of 87
communication activities



Grow local, go global

1 Executive Summary

This report outlines the dissemination and communication (D&C) efforts undertaken within the
RuralBioUp project's WP6 — Dissemination, exploitation, and communication activities, spanning
from Month 1 (October 2022) to Month 18 (March 2024). Its primary aim is to provide a
comprehensive account of the D&C activities carried out during this period, detailing the
materials, channels, and tools utilized and developed by the RuralBioUp consortium.

Over this timeframe, project communication progressed from creating awareness and fostering
community to disseminating activities, events, and initial findings, aimed at engaging target
groups with RuralBioUp. Notably, consistent application of the RuralBioUp identity across all
channels and materials was emphasized. Various resources, including templates, brochures,
presentations, and a roll-up, were created to support partners in disseminating project
information effectively.

Key communication channels included the project website and social media networks
(Facebook, Twitter, LinkedIn), strategically utilized to maximize reach and engagement. The
website attracted significant traffic and served as a successful platform for sharing project
outcomes, while social media channels garnered a substantial following and contributed to
building a community.

Furthermore, project dissemination efforts included partner participation in events and the
distribution of a newsletter to a wide audience. Mass mailing initiatives will be intensified in
subsequent periods to further expand project visibility and collaboration opportunities.

Overall, this initial project phase marks the beginning of ongoing collaborations and outreach
efforts within RuralBioUp.
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2 Introduction

This report offers comprehensive insights into the activities, channels, materials, and tools
utilized to enhance communication and dissemination within the RuralBioUp project from
Month 1 (October 2022) to Month 18 (March 2024). Future updates on communication and
dissemination efforts will be available in Month 35 through the D6.3 Report on dissemination
and communication activities.

Additionally, the document outlines the effects of dissemination and communication efforts
carried out during the specified period, showcasing the outcomes and analytics across various
channels utilized. These include website statistics, social network analytics, newsletter metrics,
and engagement in events.

This deliverable is divided into 7 main sections:

e Chapter 4 “Branding” presents the identity of the project.

e Chapter 5 “Channels and Tools” presents the different channels and tools used for
disseminating and communicating project activities and outcomes, including the project
website, social media accounts, YouTube Channel, newsletter.

e Chapter 6 “Events” outlines the events where the project has been represented and
describes the communication activities undertaken in RuralBioUp to support the
promotion of the events where the project partners have been involved, either as
organisers, participants (i.e., speakers) or attendees.

e Chapter 7 “RuralBioUp’s partners support in D&C” provides information on the
dissemination and communication activities conducted by project partners.

e Chapter 8 “Liaison with networks, initiatives and other projects” describes the
collaborations established with other projects and initiatives.

e Chapter 9 “Key Performance indicators and impact” provides a comparison between
the key performance indicators defined in the Description of Action and refined in D6.1
Plan for the dissemination and exploitation including communication activities and the
status, to assess the overall performance of the dissemination and communication
activities.

e Chapter 10 “Conclusions” concludes the deliverable with main highlights and
takeaways, alongside outlining the main steps for future progress.

Furthermore, the deliverable incorporates an Appendix section, where some materials can be
found such as the Brand book of the project.

Funded by
the European Union
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3 RuralBioUp in a nutshell

RuralBioUp "Empowering EU Rural Regions to Scale-Up and Adopt Small-Scale Bio-Based
Solutions: the transition towards a sustainable, regenerative, inclusive and just circular
bioeconomy" is a transformative initiative set to redefine the landscape of rural economies in
Europe.

Over a span of 36 months, from October 2022 to September 2025, RuralBioUp aims to
revolutionize the rural bioeconomy by fostering the adoption and scaling of innovative, bio-
based solutions, being the main goal the following: support innovators to scale-up inclusive and
small-scale biobased solutions in rural areas. At its core, the project is dedicated to supporting
a diverse group of innovators, including farmers, foresters, policymakers, companies, business
support organizations, civil society organizations and investors.

The heart of RuralBioUp’s strategy lies in the establishment of nine Regional Hubs across six EU
countries, which are tasked with implementing comprehensive Action Plans across eighteen
value chains.

The Hubs are established through the collective efforts of Regional Facilitators, Hub Contact
Points, and at least thirty local stakeholders in each region, ensuring a deeply integrated and
locally relevant approach.

The chosen locations for these Regional Hubs include Lombardy, Marche, and Apulia in Italy;
Charles Spa in Czechia; Pays de la Loire and Auvergne-Rhone-Alpes in France; Latvia; Ireland
(with a focus on County Tipperary); and the Centru Region in Romania. Each Hub will serve as a
"demonstrator" of the RuralBioUp approach, showcasing innovative support services and
facilitating the transfer of expertise, practical knowledge, methodologies, and tools to other EU
regions and rural areas.

By bringing together a diverse range of actors and knowledge, RuralBioUp is setting the stage
for a future where rural economies thrive through innovation and sustainability.

Funded by
the European Union
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4 Branding

4.1 Project Identity

The project's identity was defined in the early stages (M1-M2), as outlined in deliverable D6.1
Plan for the dissemination and exploitation including communication activities (M6).

This identity was and will be consistently applied across all communication and dissemination
materials, encompassing templates, brochures, project website, one-stop-shop, posters, roll-
ups, banners, and videos.

At the Kick-off Meeting (KoM) on October 10th and 11th, 2022, LOBA presented the visual
identity proposal (refer to Appendix), structured around an introduction to the project, the
creative concept, and the proposed logo, detailing its underlying concept, tone, graphics, and
typography.

In preparation for the KoM, LOBA created various materials for Consortium use, including a
PowerPoint template for work package presentations, a Word template for signature lists, an

agenda template, and lanyards for partner identification during the meeting.

These materials allowed the Consortium to gain a practical understanding of the proposed
branding and provide feedback.

The final RuralBioUp branding encompasses typography, a colour palette, and multiple logo
versions (main, secondary, negative), which were refined by LOBA following the meeting.

The logo is provided below.

)
& e
o
® ®
L 4 . o
I Y e
> o
° e
Grow local, go global
Figure 1: RuralBioUp main logo and claim "Grow local, go global”
Funded by
the European Union
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4.2 Communication Toolkit

The communication toolkit created for the RuralBioUp project includes materials designed to
assist the consortium in both formal and informal communication endeavours, including

reporting and participation in meetings and events. Its aim is to promote the project's brand
identity, making it memorable.

This kit consists of the project's stationery and promotional materials, as detailed below.

4.2.1

Stationery

The stationery produced for the project includes materials to support the communication and
reporting of the project, namely:

- Deliverable Template: to be used for deliverable submission;
- PowerPoint template: to be used in project meetings and presentations related to the

project;

- Supporting materials for participating in events such as:
o Background images: for video calls and online meetings, during which partners
showcase the project;
o Branded Letterhead Paper: uses RuralBioUp's logo, contact details, and
branding to make written correspondence formal and professional;
o Agenda Template: to be used in the organization of events.
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Figure 3: PowerPoint template

Grow local, go global

Figure 4: Background image
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Rural ot
BioUP D

This is just simulated text
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implement them. For example, using erop rotatian and caver erops can improve soil health and reduee
ercsion. This can leed ta better yields and igher profits for farmers. Additionaly, sustainable sgriculture
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Sustainable Agriculture in Rural Areas
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. " y e i
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Figure 5: Branded letterhead paper

Figure 6: Agenda template
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4.2.2 Promotional materials

The promotional materials created from Month 1 to Month 18 were intended to promote the
project during events and meetings with relevant stakeholders, whether through participation

or organization.

e Brochure with information about the project’s mission, what it has to offer and what

the benefits for the target groups are;

e PowerPoint presentation of the project for partners to use when participating in events;
e General Flyer, roll-up, to increase the project's visibility at events.

All partners have been prompted to employ communication and promotional materials in their
dissemination activities to boost project awareness and the effectiveness of dissemination

actions.

© Tomop data ond develop o One-Stop Shop

What is our mission?

©  To strengthen the cooperation among

Figure 7: Project Brochure

el Funded by
LRI the European Union

afr-;

el

D6.2 Mid-term Report on dissemination and
communication activities

BioUP W urolbioup.eu

What is RuralBioUp?

nsod by

Consortium:

5 Europesn

maw 7 ERE e @ e

PORTUGAL / LOBA"

RAUSTRIA /

CTECHIA  do

IRELAND / &

FRANCE / fommme
ROmANIA / @

wvins g

17 of 87



Grow local, go global

RuralBioUp - Objectives
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4.2.3 Promotional materials for Regional Hubs

In addition to the project's standard promotional materials, LOBA has assisted the Regional
Hubs throughout their various stages of implementation, particularly in their establishment.

1. Invitation for Stakeholders to Join the Regional Hubs

e Invitation Email to Join the Regional Hub: A general invitation email was sent to
encourage participation in the Hub.

o Informative Flyer: Partners included an informative flyer as an attachment to the
email, providing recipients with more details about the project.

The informative flyer, aimed at inviting stakeholders, was translated into local languages by
partners to ensure accessibility. LOBA adjusted the design.

Flyers are available in all Regional Hub Languages: English, Latvian, French, Czech, Romanian,
and Italian.

Funded by
the European Union
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Figure 11 — Example of Digital Flyer in Romanian

2. For Kick-off Meetings of Regional Hubs

e Value Chain Overview Poster: Intended for utilization at Kick-off Meetings if this
approach is selected.

e Activity Poster: Intended for utilization at Kick-off Meetings if this approach is
selected.

el Funded by
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Figure 12- Value Chain Overview Poster

Figure 13-Activity Poster

Funded by
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3. After the kick-off meetings and the establishment of Regional Hubs

A digital brochure featuring hub members: to be sent via email to hub members in
English or their native language, if this approach is selected.
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Figure 14 - Example of Digital Brochure presenting the
Hub Members

A template is available in the project repository for Regional Facilitators who are interested
in crafting brochures for their Regional Hubs. LOBA will subsequently modify the design, if
needed.

4. Support in sharing knowledge activities: Study Visit Kit

LOBA worked with IBF to supply partners with a range of communication materials for the
Study Visit.

These materials are designed for use before, during, and after the Study Visit.

e Agenda
e Brochure
e Report

e Name Tag
e Sign-in sheet

Funded by
the European Union
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Agenda Details
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Figure 15- Agenda for Study visit
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The visit included

- Sharing knowledge armang Ifh und ltalian bioeconormy
stakeholders,

« Cooperation between stakeholders withn similar value chains
for patentiai collaborations i R&D projects between regians;

- Visit itafian bioeconomy sites for knowledge exchangs with Irish
stakeholders;

- Provide updates o1 the current state of 1taly and eland
bioeconomy in terms of stakeholders, researchy £V projects and
provide best practices

D6.2 Mid-term Report on dissemination and

communication activities



Grow local, go glc

()
=

fristtey AMBER

bd GLAN

bi@rbic

oA

AGUA

Rural
BioUP

Italion site

visits in

Novara and Turin

Novamont

o0 &

Stellantis

o0 &

SMAT Group

Envionment park
O T

e

%@o-
-

& NOVAMONT

sTeLdRNTIS

K

) ENVIRONMENT
D e

1) SEa Marcon

BN Funded by
NI the European Union

Rural
BioUP

Italian Presentations in Milan

somG Custer
SPRING
00 @
For—— o e

;¢ EIRCULAR
i & ; “ECONOMY

oY ) v’ “LAB

0 Lamberti

Hivegreoen

© o

——
ey Lol
oo @ @

Univeesity of tnsubria B

00 @

puiry,
“ ,g. &

HempCiub,

coem L&

Conclusion

D6.2 Mid-term Report on dissemination and
communication activities




Grow local, go global

[ i .

iy

® m

civiTTA

e s as ez

TR PR AL TN ot 2K

e o Cauchia.

[e————
A o
e
s e s o
o iy
[TALAN KRS 43 SOCATIOn FiAmiA i
o
Latrie. Infoscuroibioup. e
e
)
N Fandudy
0000 wumetr 4 8 * o Eoroaan icn

e T = W - ool

Title of Study. Visit Report, Information on RuralBioUp Background of Study Visit

Contemt

24,

Title of Study Visit

Report
Ostes for Sewdy izt
2 woea ) o
F @ = o . @
[ e se0c - vy e —— e

3 c" 3

Report_author(s) and

Information on participating

Quganisation
organizations and sites visited
Content
i ha Content
vy
Mo — e o,
RS,

BY¥E  Lopar e ) CIVITTA
don g Ae— @ mem Q)
Funded by
the European Union
D6.2 Mid-term Report on dissemination and 29 of 87

communication activities



Grow local, go global

Figure 17 - Study visit Report

BioUP

Grow local, go global

@RuraiBioUp

ruralbloup.eu/
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Figure 18 - Name tag for Study Visit
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Figure 19 - Study Visit Sig-in sheet
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5. Goodies

We've created and disseminated among the RuralBioUp partners promotional materials to
raise awareness of RuralBioUp, opting for eco-friendly alternatives:

e Notebook

o Hard Cover made from recycled milk cartons.
e Eternal pencil

o Made from recycled paper and with a wheat straw cap.
e Tote bag

o 100% cotton.

Figure 20 - Tote bag | Merchandising of the project

SIoT It P
-
ota®
2

adhy ;

Figure 21 - Carton Milk Notebook | Merchandising of the project
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Figure 22- Design of the Eternal Pencil | Merchandising of the project
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5 Channels and tools

5.1 Website

LOBA followed the structure laid out in D6.1 Plan for the dissemination and exploitation
including communication activities, which provided detailed instructions for communication
activities, including design and development specifics.

The splash page was implemented in month 4, followed by the official website in month 6 at
ruralbioup.eu.

® o

Grow Local
Go Global 2

Empower EU Rural Regions

gi! 'ip obout + medio + regionol hubs. synergies. newsletters contacts e

IiuruIBioUp

RuralBioUp’s main objective is to
support innovators to scale=up
inclusive and small-scale biobased
solutions in rural areas.

» Hou?

We will establish 9 regional hubs- a
multi-actor centre- in & eu

2 countries.
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Want to know more about the
Regional Hubs?

Contact us Subscribe to our newsletter

Figure 23 - Home Page of ruralbioup.eu

5.1.1 Website performance

All social media posts have aimed to drive traffic to the project website, increasing awareness
of RuralBioUp's online presence.

Below are the website statistics for the period from Month 4 to Month 18.

KPIs Statistics at M18 Target M18
Website users 5150 > 1500

No. of total page views 14 468 > 300
Countries Reached 47 >10

Table 1- Website analytics ruralbioup.eu
Top 10 Countries:
- 12 Ukraine |1 878 views

- 29France | 747 views
Funded by
the European Union
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- 32 United States | 442 views

- 491taly

| 372 views

- 52 Portugal | 318 views
- 62 Albania | 132 views

- 792Spain |131 views

- 8%2lreland | 122 views

- 92 Germany | 115 views
- 102 Romania | 106 views

Top acquisition channels:

Acquisition analytics show data about how users arrive on your website. The traffic sources
can be:

Direct: any traffic where the referrer or source is unknown,

Organic search: traffic from search engine results that is the result of paid
advertising;

Organic social: Traffic from a social network, such as Facebook, LinkedIn,
Twitter, Instagram;

Referral: traffic that occurs when a user finds the website through a site other
than a major search engine;

Email: Traffic from email marketing that has been properly tagged with an
email parameter;

Other: If traffic does not fit into another source or has been tagged as “Other”
via a URL parameter, it will be bucketed into “Other” traffic.

The following table shows the acquisition channels applied to RuralBioUp’s website:

Table 2- Top acquisition channels

Channel Triggered sessions
Organic social 2339

Direct 2298

Organic search 1483

Referral 760

Other 486

Most visited pages

Page
Newsletter
Home

Page views
4257
2 820

RuralBioUp -Support innovators small-scale 1300
biobased solution
About

Regional Hubs

Consortium

Funded by

1029
872
706

the European Union
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Events 574

Table 3: Most visited pages of ruralbioup.eu

5.1.2 RuralSpot

The RuralSpot platform is an extension of the RuralBioUp project, and it supports innovators,
policymakers, and local businesses by providing information on bioeconomy in a regional,
national, and European context.

The platform was designed considering the visual identity of the project used in the project’s
main  website, using only a distinctive logo to represent the platform.

Ruralspot gathers bioeconomy information across six categories: Biomass, Soil, Knowledge,
Financial support, Technologies, and BM & market applications.

You can access RuralSpot in 2 ways: through RuralBioUp website or through a direct search of
the URL: ruralspot.eu

Progress Update on RuralSpot:
- Launch and Promotion (October 2022- June 2023)

RuralBioUp partners (SPRING, ITABIA, IBF, and CIVITTA) collected, organised, and structured
the data collected. In June, the first set of resources was finalised by partners in the
template.

- April 2023 — October 2023
LOBA defined technical specifications to support data collection analysis of the template. The
team included web project manager, designers, web developers, and IT support. The first
version of the platform was launched in October M13.

- November 2023

Separate meetings were set to check each Resource page for each of the 6 categories. The 2nd
version of RuralSpot was launched after updates and reorganised and structured in November
2023

- November 2023- March 2024

Focus Group in lasi (T2.4) with external stakeholders for platform development Validation and
feedback. Revised features implemented in response to stakeholder input from the Focus Group
in lasi (T2.4).

3rd Platform launched with updates reflecting the feedback from the focus group in March 2024,
namely the addition of a new filter (Target groups), an addition of tool tips to facilitate the user
experience, as well as a glossary with general terms important to understand the content of the
resources. A way for users to submit their own resources was also developed in this period.

Funded by
the European Union
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5.2 Social Media

RuralBioUp's official social media pages were established in January 2023, during Month 4,
including Twitter, Facebook, and LinkedIn.

Additionally, a YouTube channel was created. The establishment of these social media channels
involved:

e Establishing a suitable handle @RuralBioUp and project hashtag #RuralBioUp
e Creating and uploading cover and profile images

e Developing frame templates for incorporating images into publications

e Creating frame templates for headline posts

e Designing frame templates for posts related to RuralBioUp events

Commencing from Month 4, the project's social media pages are regularly updated every week
with posts covering the latest project updates, Regional Hubs activities, relevant news, and
articles related to project outcomes and pertinent themes.

To facilitate this, LOBA devises a monthly social media plan encompassing the copy, hashtags,
mentions, and accompanying images/videos for each post. While the social media plan is
typically prepared one month in advance, additional posts can always be incorporated as
needed.

The content shared on social media has evolved in alignment with the project's progression,
transitioning from raising awareness about RuralBioUp and its offerings to disseminating specific
activities, events, and outcomes.

Thus, social media has focused on the following communication objectives:
e Informing about RuralBioUp, its objectives, and primary activities
e Offering updates on the project's status, including:
o Overview of the project (background, objectives, activities, results);
Introduction of the consortium and partners;
Presentation of each Regional Hub;
Updates to the project website;
News and articles,
Announcements of events;
Dissemination of results and newsletters;
Collaboration with other projects (to support the communication of activities
and events from other sister projects);
o To involve our audience in specific project activities (citizens, researchers)
through dedicated sections, for example:
=  RuralSpotlight: showcasing each month's highlighted resource from the
project platform RuralSpot at ruralspot.eu
o Todistribute the RuralBioUp Newsletter and promote sign-ups for the project's
mailing list.

O O O 0O O O O
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1 Puglia Regional Hub is live! Led by SPRING - Italian Circular Bioeconomy
Cluster, it kicked off last October with 33-45 participants!

see more

Puglia Regional Hub - 3 pages

4 RuralBioUp @RuralBioUp - 6h
Have you had the chance to read our #newsletter?
Our #1st issue went live on our website last year!
Read all about how #RuralBioUp empowers rural regions within the
#EuropeanUnion and keep up to date with the latest events. &
Here bit.ly/3w5MC66

LB
k! the European Union

‘®

© We are at Maker Faire Rome 2023 with GenB and BlueMissionMed projects! We
are at PlanetART a pavillon dedicated to new circular green economy.

Maker Faire Rome 2023 - 3 pages

Rural
BioUP

Whot is our mission?

Yo SUnPOre regionad ctees o scais-u
X 5 o scaigup ana
devslop lccal bio-basad sohsics to okt

il ot the regiomal and lca lcvel

n* RuralBioUp @RuralBioUp - 22h
= # Exciting webinar alert!

Join us on March 26, 10-12 CET for "Sustainable Paper Revolution: the Use
of Hemp for a Greener Future" organised by @HempClubEU & @RuralBioUp.

Discover innovative solutions for a sustainable paper industry.

Register now: bit.ly/49Rsunn

Sustainable paper

revolution: the use of

hemp for a greener future

Figure 24- Example of social media post from various channels

5.2.1 Social media performance

§, Hemp
S¢“Club

26,MAR. 2023
10-12CET

Online

Since the creation of the social media networks, RuralBioUp has published 117 posts on
X/Twitter (total of 318 posts considering retweets), 98 posts on Facebook, 97 posts on LinkedIn,

an average of 7 posts per month.

KPI Facebook
No. 24
Members/Followers

No. of posts 98

Figure 25 - Social media analytics
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5.3 Youtube Channel

The RuralBioUp YouTube channel was established in Month 4 (January 2023) and primarily
serves as a repository for hosting project promotion videos rather than attracting subscribers.
Currently, the RuralBioUp YouTube channel has 3 subscribers, 2 videos, and a total of 118 views.
The videos created by RuralBioUp, which are available on the YouTube channel and have also
been promoted on social media, include:

e RuralBioUp: Our Visual Identity

e RuralBioUp | Grow Local, Go Global

Table 5 contains the list of videos along with their respective number of views.

Videos Link Views
RuralBioUp: Our Visual Play 53 views
Identity

RuralBioUp | Grow Local, Play 65 views
Go Global

Table 4 - Videos from RuralBioUp project on Youtube Channel

L v v
Funded by
M. © °

.
RuralBioUp
(@RuralBioUp - 3 subscribers - 2 videos
R p: Empowering EU Rural Regions to scale-Up and adopt small-scale Bio-based solutions. Fun... >
> b-.
BioUP -

ruralbioup.eu and 3 more links

Home  Videos Q

Videos P Playall

B a,
,_ {
" value chains PR R. B
! Bi
RuralBioUp | Grow Local, Go RuralBioUp: Our Visual

Global Identity

65 views - 4 months ago 53 views - 1 year ago

Figure 26 - Youtube channel of RuralBioUp

5.4 Newsletters and subscribers

Over the duration spanning from Month 1 to Month 18, a single newsletter was compiled and
circulated among the project's mailing list (including subscribers then) endorsed across
RuralBioUp's channels and disseminated by partners through their respective
networks/channels.

Following the promotion of the newsletter, each article was also separately promoted on social
media channels.
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Newsletter issue 1 — October 2023

The first newsletter was launched in October 2023. Its primary aim was to provide information
about the project, including its main objectives, activities, and both upcoming and past events.

Consequently, the newsletter contained the following articles:

e Welcome to RuralBioUp!

e Upcoming events: RuralBioUp event in lasi (Romania)

e In case you’ve missed it:
e |FIB, the International Forum on Industrial Biotechnology and Bioeconomy
e |taly Bioeconomy Pilot Study Visit

Funded by
the European Union
D6.2 Mid-term Report on dissemination and 42 of 87
communication activities



2if,

Welcome to the first issue
of the RuralBioUp
Newsletter!

D, 1 e More information can be accessed here
Emp EU Rural Regi .

o vl establsh @ Reglonal Hubs i 8 EU countries.

What s a Regional Hub?
In case you've missed it

IFIB, the International Forum on Industrial
Biotechnology and Bioeconomy

Regional Hubs’ Composition

1. Regional Facilitator 2.Hub Contact Point

Ru

Our Consortium

B4 LoBa féj) CIVITTA
Y G @
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atvia ‘Go global by fostering
Agional W Romni rural innovation!

B 2000

Figure 27- Newsletter #1

The first newsletter of RuralBioUp was released on 3 October 2023, and distributed to contacts
53 (With an open rate of 25%) and promoted on RuralBioUp website and social media channels.
The newsletter can be found on the website, where the webpage garnered 4,257 views during
this period.

The current number of subscribers to the RuralBioUp newsletter stands at 74.

The next newsletter is planned for May 2024.
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6 Events

This section delineates the communication endeavours undertaken within RuralBioUp to bolster
the promotion of events in which project partners have played various roles, be it as organizers,
participants (e.g., speakers), or attendees. Additionally, it outlines the roster of events where
RuralBioUp has been actively engaged and the corresponding participant count for each event.

Communication strategies preceding the event include:

e Uploading event details on the website

e Designing cover images, banners, or other multimedia materials
e Launching social media campaigns

e Featuring in the Newsletter (if applicable)

e Issuing press releases (if applicable)

e Conducting mass mailings to RuralBioUp's mailing list

e Disseminating through partners' networks and channels

During the event, communication efforts entail:

e Providing social media coverage (photos/quotes shared with LOBA for posting)
e Networking and distributing promotional materials

Post-event communication strategies include:

e Uploading articles on the website (inclusive of conclusions, photos, presentations,
recordings, etc.)

e Posting event recordings on the YouTube channel (about online events, where
applicable)

e Continuing social media campaigns

e Featuring in the Newsletter
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These measures are implemented to advertise events according to their relevance, depending
on the role played by project partners (e.g., organizer, participant, attendee).

Throughout this period, project partners have participated in 23 events, potentially
disseminating information about the project's activities and discoveries. Please refer to the table
below for a detailed list of events and their respective participant counts.

Date

24-26/10/2022

06-07/12/2022

15/02/2023

20/02/2023

09-11/05/2023

30/05/2023

31/05/ 2023

22/06/2023

28/09/2023

Funded by
the European Union

Event title | Location

Planetiers World
Gathering 2022
Lisboa, Portugal

EU CAP Network
Seminar ‘Smart

circular farming to
address high energy
and fertiliser prices’|
Porto, Portugal
Circular Bioeconomy
Conference|Milan,
Italy
Vidzeme
Week
2023|Vidzeme,
Latvia

RuralBioUp Study
visit| Hybrid: Angers,
France + online
Circular Economy
Hotspot Dublin
2023 |Dublin, Ireland
COOPID Bioeconomy

Innovation

Conference and
launch  of  Rural
Bioeconomy Alliance
(RBA)| Brussels,
Belgium

Joint  webinar on
stakeholder
engagement co-
organised by

BIOMODEL4REGIONS
and CEE2ACT
Biocircularcities
unlocked - The
Brussels stop

D6.2 Mid-term Report on dissemination and

Partners
involved
LOBA

SILAVA

SPRING and
LGCA

SILAVA

VEGEPOLYS
and SPRING
IBF

APRE

APRE

APRE and
CIVITTA

No. Participants (approx.)

~ 4000 in-person attendees in
the event

Not available

70

Not available

19

100

130

37

at least 110
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28-29/09/2023

13/10/2023

30/10/2023

30-31/10/2023

07/11/2023

10/11/2023
21-23/11/2023

30/10/2023

01/03/2024

Funded by
the European Union

Rethinking Clusters,
The  Paradox of
Sustainability
Innovation: Local or
Global, VI
International
Congress on Cluster
Research| Valéncia,
Spain

Launch event of the
Regional Innovation
Valleys for
Bioeconomy and
Food Systems
Programme of the
European
Commission| Stand
Together with the
RuralBioeconomy
Alliance Plovdiv,
Bulgaria

Sister Project
Meeting |online
Planetiers World
Gathering 2023
Aveiro, Portugal
Poster Presentation
of RuralBioUp at
Bioeconomy Austria
Summit 2023
ECOMONDO - The
Green  Technology
Expo| Rimini, ltaly
RuralBioUp
networking event in
lasi| lasi, Romenia
Participation to the
bioeconomy bi-
annual meeting of
the Pays de la Loire
region.

Webinar Rural
Revival: Empowered
Communities and
Sustainable Energy in
a Changing Climate in
collaboration  with

IPE

APRE

APRE

LOBA

ZSI|

APRE

APRE

VEGEPOLYS

SILAVA

~>100

100

40

~ 4000 in-person attendees in
the event

100

~130.000 attendees in the
event

200

15

No exact number available
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07/03/2024

12/03/2024

13-14/03/2024

Funded by
the European Union

RENOVERTY and
RURALITIES projects
| Online

Co-creation in
bioeconomy rural
development  with
Engage4BIO project|
Online

All Island
Bioeconomy Summit

“’Next  generation
bioeconomy policies
— Achieving the green
and fair transition
through competitive
sustainability” as
part of Bioeconomy
Changemakers
Festival (* with Rural
Bioeconomy
Alliance)| Brussels,
Belgium

yA No exact number available
IBF Several people were potentially
reached during the duration of
the event
APRE All participants of the satellite

event of the high-level event of
Bioeconomy Changemakers

Festival were reached through a

exhibit area of the RBA, where

the project was present
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7 RuralBioUp’s partners support in D&C

Throughout
and commu

this period, RuralBioUp's partners have actively contributed to the dissemination
nication of the project through various actions conducted via their channels and

networks, including:

Publishing RuralBioUp content on their websites.

Promoting and distributing the RuralBioUp newsletter on their website and
through their networks.

Sharing RuralBioUp content on their social media channels.

Publishing content relevant to RuralBioUp audiences, which is then shared by the
project.

Participating in or organizing events on behalf of the RuralBioUp project.
Promoting the project's promotional video.

Spreading word-of-mouth about the project during meetings and other activities
to raise awareness.

Distributing flyers, posters, and other materials in community places and
households.

Funded by
the European Union
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8 Liaison with networks, initiatives, and other
projects

During this period, RuralBioUp has cultivated collaborations with various projects and
initiatives.

A common approach to engage with our sister projects involves reciprocal promotion on both
social media platforms and project websites.

Here are the projects we have collaborated with, either directly or indirectly:

e BioRural
e MainstreamBIO

e P2GreeN

e RELIEF

e AgrilLoop

e BIO2REG

e BioGov.net

e ROBIN

e CEE2ACT

e ShapingBio

e BIOMODEL4REGIONS
e SCALE-UP

e RENOVERTY

e Porto Energy Hub
e SundAll

e REVERTER

o ComAct

e dRural

e DigiBUILD

e WELLBASED

e ENPOR

e build EST

e INVEST Warmewende

e BuildUPspeed

e EU Energy Poverty Advisory Hub

e Bio Balance

e Central Eastern European Sustainable Energy Network

e JUSTEM

e OPEN Lab

e Green Home
e STEP

e Eva

Funded by
the European Union
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LocalRES

SHAPE European Affordable Housing Consortium
Ruralities

PROSPECT +

COOLtorise

POWERPOOR

PEnTrEn

ENSMOQV Plus

SCEPA

DRIVE

Rural Bioeconomy Alliance (RBA)

8.1 Rural Bioeconomy Alliance (RBA)

In 2023, RuraBioUp joined Rural Bioeconomy Alliance (RBA), a cluster of European funded
projects that supports the transition to a rural circular bioeconomy in the EU.

The alliance includes projects:

BioRural
MainstreamBIO
P2Green

RELIEF

SCALE-UP

COOPID
BioModel4Regions
ShapingBio
CEE2ACT

ROBIN

Within the framework of the Rural Bioeconomy Alliance, RuralBioUp has:

Participated in meetings of the alliance
Participated in the definition of criteria for the inclusion of new projects into its
network
Participated in joint events of the RBA:
o COOPID Bioeconomy Conference and launch of Rural Bioeconomy Alliance
(RBA) - May 31, 2023 at Brussels, Belgium
o Regional Innovation Valleys for Bioeconomy & #FoodSystems» event- October
13, 2023 at Agricultural University of Plovdiv, Bulgaria
o EU Commission Bioeconomy Changemakers Festival - Rural Bioeconomy
Alliance EXHIBITION-13-14 March 2024, Brussels, Belgium
Creating a dedicated section on RuralBioUps’ website to showcase other projects
(accessible HERE).
Tagging and mentioning other projects on social media platforms.

Funded by
the European Union
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9 Key Performance Indicators and Impact

9.1

Communication performance against the evaluation criteria

The project's Key Performance Indicators (KPIs), as outlined in the Description of Action (DoA)
and in D6.1 Plan for dissemination and exploitation, including communication activities (Month
6), have been regularly monitored. The latest update and current status, including indicators
that have already been achieved or exceeded, as well as those that require further attention,

are detailed below:

Tools & Channels

Website

Promotional
Materials
Social Media

Press Releases

Newsletters &
Mailing lists

Promotional Videos

Participation in

Events & meetings

Liaison with projects
& initiatives

Funded by
the European Union

KPI

Website users

No. of total page
views

Countries reached
No. of brochures and
flyers distributed
No. of followers on
RuralBioUp social
media channels
Number of press
releases distributed
No. of subscribers in
mailing list

No. of newsletter
views through the
website

No. of videos

No. of views

Number of events
attended to
disseminate the
project

Numbers of project
liased with
Collaboration with
EIP-AGRI Operational
Groups

Current Status
(M18)

5150

14 468

47
Under construction

Twitter: 133
LinkedIn: 339
Facebook: 40
0

74

4257

106

23

42

11

Target (M18)

>1 500
>3 000

>10
>1000

Twitter: >100
LinkedIn: >50
Facebook: >150
2

>80

150

10

YouTube >50 Social

Media >200
Website: >50

15

20
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10 Conclusions

10.1 Progress Report: M18's Milestones

In this section, we review the key milestones and indicators that have been achieved or
exceeded by Month 18 of the project.

Some of the notable achievements include exceeding all Key Performance Indicators (KPls)

related to:

1. Website- total number of website users, total page views, and countries reached.

2. Social Media- Exceeded the number of followers on Twitter and LinkedIn.

3. Participation in Events & meetings: Number of events attended for project dissemination
4. Liaison with projects & initiatives

10.2 Roadmap Ahead: Next 18-Month Strategy

Looking forward, the RuralBioUp project will focus on the next phase of activities and
developments. The following indicators require further attention and will be the focus of the
upcoming 18-month strategy:

e Promotional Videos
o Scheduled are 9 videos outlining the 9 Regional hubs. These videos will be
released later as we awaited the kick-off meetings of all hubs, as well as the
definition of the 2 value chains they will be working on. Below is an initial script:

e Press Releases

Introduction: Introduce the main concept: the hub and its purpose
Problem Statement: Highlight the problem or challenge that the hub
addresses

Solution: Present the hub as the solution to the problem. Explain how
the hub works and its key features.

Benefits: Enumerate the benefits and advantages of using the hub.
Show how the hub can improve the lives or situations of the target
audience. Use testimonials or success stories if applicable.

How to Use: Provide a step-by-step guide on how to use the hub.
Highlight any user-friendly aspects.

Case Studies Showcase real-life examples or case studies of individuals
or businesses that have benefited from the hub.

Call to action and Closing: Encourage the audience to take action

End with a memorable and positive message about the hub.

We envision press releases as suitable for the following events:

o Promoting videos from 9 Regional Hubs

Funded by
the European Union
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o Communication of the RuralSpot and its updates.

To improve the project's communication and dissemination activities, it is essential to focus on
increasing engagement on social media, expanding the reach of promotional materials,
enhancing press release distribution, growing the mailing list subscribers, and strengthening
collaborations with relevant stakeholders.

Funded by
the European Union
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11Appendix

11.1 Brand Book of RuralBioUp

Look up for opportunities.
Go global by fostering
rural innovation.

Scale up the future ahead
with a community to
grow with.

Funded by
the European Union

index

o1 logo
02. colors
03. typography

ou. applications
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11.2 Newsletter

el Funded by
LRI the European Union

2

Weicome to the i
of the RuralB

p
Newsletter!

Empower EU Rural Regions!

Regional Hubs’ Composition
 Aegans Facittator 2.1t Contact Point

More informstssn can be sccessed here

Our Con

B Lopa e

¥) cvm
Y E e @
& #
Goglobal by fostering
rurat innovation!
- o000
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W ruralbioup.eu W rurolbioup.eu

Jaké je nase poslani? What is our mission?

Jak? How?

CoJje regiondini HUB?. What s o Reglonol Hub?

[ —

- - X
- ST
L 73 poag
Sy b,
Regional Hubs® Composition:
‘Sloteni regiondinich HUBY;

© nRegional Fociitotor © Hub Contoct Point
@ Regiondini koordingtor © Kontoktni misto HUBY

€ Mistn zointeresované strony

eyt s

oo Tenbasus - Y

Jok misiete téiitz Gcosti v How can you benefit from toking
regiondinich HUBech? part in the Regional Hubs?

erat s regensinin M8 R vim pinese ertarsst b e uroBiids egeme 1 8 g v
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Qual ¢ lo nostra missione?

Che cos'é un Hub reglonale?

[F e r—,

Composizione degil Hub regionali:

@ Focilitatore regionale © Punto di contatto dellhub

© Stokeholder locali

[Sow—

' Come si pub beneficiare della
partacipozione ogli Hub regionali?

otennine o BureBisup Wk Sagrate vipartars.

o

2% Lopa cvITTA i

do (7 o [Q]
e —— 2000

" e~y

the European Union

BioUP

Fovoriser innovotion rurole
Ensemble, cultivons locolement.

Quelle est notre mission?

‘est-ce quun hub réglonol?

r &5
i
o »
4
Y
Composition des Hubs régionaux:

@ Un focilitateur Régional © Un point de contact du hub

© Des acteurs locoux

FRURTR————

Quels bénéfices pour les.
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—_— e 8000
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11.5 Template for reporting

Title of Study Visit
Report

Dates for Study Visit

B opa e (6) o
o () A ) mma

\4

g sy QEO@  runbewness  Infodrmibiomeu

Information on RuralBioUp

Content

Lorem Ipsum is simply dummy text of the [r

been the industry's standard dummy text ever since the 1500s, when an unknown printer taok
agalley of type and scrambled it to make a type specimen buok. It has sunvived not anly five
centuries, but also the leap into electranic typesetting, remaining essentially unchanged. It was
popularised in the 19605 with the release of Letraset sheets cantaining Lorem Ipsum passages,
and like Aldus PageMaker including versions
of Lorem Ipsumn.

Al vights reserved.

Funded by
the European Union

Name of deliverable 307

Funded by
the European Union

Title of Study Visit Report

Content

Lorem Ipsum is simply dummy text of the printing and typesetting industry. Lorem Ipsum has
been the indusiry's standard dummy text ever since the 15005, when an unknown printer took
agalley of type and scrambled it to make 2 type specimen book. It has survived nat anly five
centuries, but also the leap typesetting, remaining . It was
popularised in the 19605 with the release of Letraset sheets containing Lerem Ipsum passages,
and mare recently with desktop publishing software like Aldus PageMaker including versians
of Lorem Ipsum

Al ights reserved.

Funded by
the European Union

Hame of deliverable 207

Background of Study Visit

Content

Lorem Ipsum is simply dummy text of the printing and typesetting industry. Lorem Ipsum has
been the industry's standard dummy text ever since the 15005, when an unknown printer taok
a galley of type and scrambled it ta make a type specimen book. It has survived not anly five
centuries, but alsa the leap into electronic typesetting, remaining essentially unchanged. It was
popularised in the 19605 with the release of Letraset sheets containing Lorem Ipsum passages,
and mare recantly with desktop publishing software like Aldus PageMaker including versions
of Lorem Ipsum

Al vights reserved

Funded by
the Eurcpean Union

Mame of deliverable aof?
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Report author(s) and
organisation Information on participating

organizations and sites visited
Content

Lorem Ipsum is simply dummy text of the printing and typesetting industry. Lorem Ipsum has Content
been the industry's standard dummy text ever since the 1500s, when an unknown printer took
a galley of type and scrambled it to make a type specimen book. It has survived not only five
centuries, but also typesetting, ged. It was.
popularised in the 19605 with the release of Letraset sheets containing Lorem Ipsum passages,
and more recently with desktop publishing software like Aldus PageMaker including versions
of Lorem Ipsum.

Lorem Ipsum is simply dummy text of the printing and typesetting industry. Lorem Ipsum has
been the industrys standard dummy text ever since the 15005, when an unknown printer took
a galley of type and scrambled it to make a type specimen book. It has survived not only five
centuries, but also ic typesetting, remaining y ged. It was
popularised in the 19605 with the release of Letraset sheets containing Lorem Ipsum passages,
and more recently with desktop publishing software like Aldus PageMaker including versions.
Al rights reserved. of Lorem Ipsum.

Al rights reserved.

Funded by Funded by
the European Union the European Union

Name of deliverable Sof7 Name of deliverable 6of7

BEE B O (@) ovim W
o |@l f . o @

t-l-'-'—-m- shuaitovy QQOOQO rwbomes  infoprucatious.eu

11.6 Brochure in French Auvergne Rhone Alpes
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Auvergne-

Rhone-Alpes

Regional Hub

Financé par
FUnion européenne

c Py

Qu'est-ce qu'un hub

Rural
BioUP

régional?

130 personnes.

Participer au Hub Régional
RuralBioUp vous permettra

D'accéder 3 de nouvelles connalssances:

Departager vos connaissances:

Debénéficier d'opportunités de formations: ¢

Derbreaut

Degagner envisibilté et enreconnaissance: o1t

Europe ¢

‘D'identifior dos oppartunités de financement:

D'avoir une plus grande influence et impaci
menttaves, des idks et des recommar

rer leur pertinensce, leur G

Funded by
the European Union

Rural
BioUP

Quelle est notre mission?

Comment?

Production primaire: Agriculture ¥

st
nalle

Hub Républicue Tchéque

Rural
BioUP

Auvergne-Rhéne-Alpes Regional Hub

Zone géographique du Hub

Composition du Hub régional

\‘/ VEGEPOLYS VALLEY

Facilitateur Régional
et point de contact du
hub

Contact

D6.2 Mid-term Report on dissemination and
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Catégorie d'acteur

Localisation

BVpam

« Recherche & innoyation/éducation

11 pormanents (3 PR, 6 MCF, 118, 1 IE, ) TCH)
18 ban permanents {5 PhO, | TCH, 5 POSTOOC)

Metare, St. Ctienne
Faculté do Sciences et Techniques

Médias soclaux

Activités principales.

Objectifs liés aux
co-produits

/v fcebook com/Universite Jean

Monnet. Saint Etienne
hitps:ftwitter comiv_St_Etienne

NS /W U COMuser Uil anMorpeTuitg

~ hetps:ffowew inbisn comjsehoal

IVEISITC 349 - p600- MO0 5501 -etienae/
s fwww nstagraem com Aunivjeanmannets

Hecherche en Biodiversié,

symthise ot sacrévon
des compmsés végitaus volstils (COV)

Ingrierie et biokogle de synthése ches les plantes

- tes objectifs du taborataire sont dfectuer des

rechorchs sut les sustances volaties wigitales et
da cotsbirer avec dos partaraires ndustriels pour

armner a rechorche & une wtilisation *réefe”.

BIO-VALO

G Secteut p P
Taille 19 6 salaida
Localisation o
Site Internet Nttps:/{www bio-vak.com
Surcau diéeude on méthanisation
- Slatetorme expérimentsie pour 3 valortsascn
Activités principales . 5
éergeétique de a biomsssr, Réglementation,
cortfeston
* Valorsation de co-produit, Gurabiiné des matéces
Objectifs liés aux witalvs
P uit Objecuit: - gagrant

Funded by

the European Union

entre matiere o fertlisant arganique

Rural
BioUP

{atebicr framcoi dow amatiove

s il

Taille

Localisation

« Secteut

TPME (S emplayés)

Archamgs 74

Médias sociaux

Activités principales

arfumsmiesimes

des_matieres/

hittps:fwmw inkecsn commjingremi-ulverai

88374/
Extraction de wigétaus paur s domaiogs o 13
Darfumecia/Cosmétiue Nutraceutioue

£co extraction - Chénle verto ~ E¢onomie ciculaite

~ Mouyslle tachnciogie — Valcrsarion des dichers

- fed

che de nouveansx coproduits vslorser pou

co-produits

CVA

Catégorie d'acteur

Taille

Localisation

Site Internet

« i techerthe congusnte, industrialisation

Rural
BioUP

VALORSATION =
\ AGROMESSOURCES

Secteur privé

« Hecherche & innovation/éducatian;

+ Associstion lok 1901

Equipe de & personnes dont § en RED

Hrive 1a Gaillarde (39), France.

ttps:fwaw cvi-cttro.fr

Activités principales

Objectifs lids aux

Accompagnement techaologicue s mesure
+ RRD chimie du végétal

- Analyses biochimicues

« Trsnsfert déchetie

tiques | Nutzaceutique | Protectian des

Slantes.

« Exportise matiry

Carastérisation.

D6.2 Mid-term Report on dissemination and
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HOLISTE

Catégorie d'acteur

Localisation

Site Internet.

Médias sociaux

e

‘Siége social § Marcigny an $38na ot Lolrs,
Département BioGemme b Bscarrasse (Landes)

etps:/jwaw.hofste.com

hitps:fjwwlinkedin comfcompany

hoiste loriginalSutsdomains e

« htpsffww youtube comichannel UCSqy.

#HUDGAVIET- 2balba

8ol dias Jaccgine: 3ppared dioxygdnatian
fonctionnant avec Hullo Esseatiole du i Maritime

Objectifs liés aux
co-produits

AN

/
N

deta
térébenthina Pure Gemime ot de 1 colaphane grice 3
ta méshode BiaGemme.

Valorisation de L Colophane aul st une ésine
Thermo-Slast

e dan a résine g pin; fant ature

naturelle contenue & enieon 70

Re-valortsation &'un mcer oubi, celul de gemmens

e survertance de Ia forét contre s Incendiest

LA TANNERIE
VEGETALE

 Sacteur privé{ontreprive

Rechurche & Innovation

Taille 7 employés
Localisation Vitessbonne
s -
A TS ——
Médias sociaux 7 "
vegrale]
Ftiicaion e atemaive au o Boscarcée,
lodégradais e recyclapl sous forme de rouleaux
do mansia souple
Activités principales e
Fabrication un biocompasite
- Fatwication do granulés iodigradables pour
finjection
 Valoier des bicmasses dars natre matiére afn de
Objectifs liés aux complder noue gamme de rulesik

co-produits

Funded by
the European Union

+ Baisser notre empreinte carbone en ajoutsnt des

CopeoaIts jocaux Bens natre formue

Rural
BioUP

> invers

Catégorie d'acteur - socéeé Anoryre
Taille 16 employés
Localisation Saint-ignat (63720)
[ ————

IwersProteinesDurables;
hetpsfwwa instagram com/inverscroquettes
‘Midias soclatc e o inkectin.comjcompany/overs -
PORCIRAGInesdurables
e ww youtb comanneiUCUKS 50~
WHENIWMFNIT-PwPviem_asssabicrie

+ herpsyiviemeo comfunen 86313937

+ Création complite et innavante dune fiidve de
Actlvités principales Production i 1 ferme de protéines dinsectes locakes
et duratiles pour Falimentation snimae

Valorisation de ca-prodits pourant étre nclus dans
I'sbmentaticn des msectes

Objectifs liés aux
pr

déjections

(fertiisant) et carcasses dimectes (ehitine,

ehitsane}

M‘Nymp_l@A

Secteun privé/entrepeise,

Catégorie d'acteur

Recheiche & innovation/éducation

Taille 1 - en cours de comtruction de Péquipe
Site Internet En cours
s et wan ke comcomgsny]

YmPhCI%AGa-eurl]

« Semibitsstion - Formation
* Appul b maitrse foumage en éconorie respansable
Activités principales Appel b inai T e i

{écanomie circulsire et ingénierie finsciére)

+ Einementiel

Valorisation det co-produits

K Criatian do partenarat ocaux afin dlorganisr des.
co-produits

activités éconamiques en bousle coarte
Urniter au marimu s production de rebut de
productian ee de dichets
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Grow local, go global

LEDEC QFASEAL

e o g - e

Catégorie d'acteur

Localisation

site Internet

Médias sociaux

Activités principales

Objectifs liés aux
co-produits

« Autanté publigue: 2 abor

s publiques (UMK
INRAe o€ MR 8601 UCAIENAS/SIGIAR)

st sur lo campus des Cézmaux

* Clermant-+d

Clermant-Fé

+ hatpsifwweas dermont nrae filmno95/
Iy fwawinsutarpascat ca findex phol

+ NULpS:ffwwow £ ebook com

taboratoireinstinutPaseat

« hitps:/pwiter conyiatent)

tostow?s

Tolombutionyariant =1 cRsarvan_
name=institutpascal

NS W instageam compnstitus pascal)

© kP inkidin comcomany instiut-

pasca

Recherche ot dvelopperment, innavaton can:

e dor

e s biostimulation des plantes par

Tutsation de polymires noturels

- Researches an nduttrial for the developerent of o

start-vp

+ Secteur

Taille

Localisation

490 employés.

Localisation Wiom (Puy de DSme)
Sikge socal Saint-ignat

Jiwitter comptimagrainGt

Activités principales

Objectifs liés aux
co-produits

Funded by

comparylimagrain -ingrediencs

s fwmow youtulse com/user LimagrainTV

Promides transteematian bl / mas
Traitarmenas thermiques de produsts amyacés
Extrusion atimentain

Mélangesge de peudtes

Comolider s flibres en valarisant mieux 193 o

oroduits de
« Développerment de poSLs revsteurs

Catégorie d'acteur Saxiéed privie
Taille 40 employés
wazic
T —
Médias sociaux 5 !
A
« Fotvication e geodusaimennaves et bolssons pou
ia utton animal
s, foemuds 3 bse drans o
Activités principales

Objectifs liés aux
co-produits

plantes ot culles essantielles
Oéveloppement Faddaifs 3 base diextraits gt

warés

« Recherche de o-prodits

Rencantre des acteurs régionaux

Rural
BioUP

Nafurndw

Taille

- Sactour

Un employé et trois assocds

Saint Beauzire ~ Blopdle Clermant-Umagns

Activités principales

Objectifs lids aux
co-produits

Deelopperment et commercialisation de bio a0d1its

fenctionnels pour matiires plastiques

Valorisation des produits d'arigine naturele (ex
déchets agro-simentaires) dans s fdiéres des

anplications industrielles des matiéres plastiguss

the European Union
D6.2 Mid-term Report on dissemination and
communication activities
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Grow local, go global

.o
GREENTECH

Secteut privtjentregeise;

Catégorie d'acteur =

erche & innovation

Taille "
Localisation Saint Beauzire, 63160
Site Internet g v groentachifr

« hitps:
reentech_jToriginaiSubdomain=fr

Activités principales : st b prte de panies
o
co-produits Valorser o co-produits en nterne
o
atle
(]

Ste nternet

www ruroibioup eu.

Contoct

Infosruralbloup.eu

Sulvez-nous sur ks réseou sockoux

©000 sy o ® * |
R

Financ par
T'Union européenne

11.7 Brochure in English Auvergne Rhone Alpes

Funded by
the European Union
D6.2 Mid-term Report on dissemination and
communication activities
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Rural
BioUP

BioUP'

What is our mission?

Where?

Primary production: Agriculture ¥

Puglia Regional Hub taly

Auvergne-
Rhéne-RAlpes

Regional Hub

Primary production: Agriculture, forestry Y

nal Hub taly

Funded by
the European Union

Rural
BioUP

What is a Regional Hub?
mmunity of 30 people actively e lox on Auvergne-Rhone-Alpes Regional Hub

Primary produ Agricultur

Regi | Hubs' C ition Hub geographical area

P

It is a multi-2 m

Members

Membership in the RuralBioUp
Regional Hub brings you

Knawledge Access:
Knowledge sharing: ; us grou e cha . Regional Facilitator
y of your inters and Hub Contact Point | ¢

VEGEPOLYS VALLEY
Learning opportunities: A

Contact unite-procompetitive@vegopolys-valley.eu
funding opportu
copcts and 5upg

Influence andimpact:
onthe project activities s

Funded by
the European Union
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Grow local, go global

Rural
BioUP

(8Vpam

UMR 5079

Stakeholder category
(research, private, etc.)

Size (number of employees)

Location

+ Research and innovation feducation

11 pecmanent (2 PR, 6 MCE, 1 1R, 1 JE, 1 TCH)
11 non pecmanent (5 PhO, 1 TCH, 5 POSTDAC)

Metare, St. Etienne
Faculté de Scionces et Tochniques

it fwwwuniv-s3-etianne fr/f/lvpam.hem)

+ htp)fwww tacebook.com/Universite Jean

Mannet Saint Erienne

+ htpsftwitter.com/Unly_S¢_Etienne

Main Activities

Objectiveslinked to
by-products

+ Btps:/fwww.inst

+ Engineering of plants and developmens

+ L) fwwew Sinkistin. comyschool

unlverSItNCINAG - jean - monnet-saint-etiénne)

cam.com/univieanmonnet/

* Research in Biodiversity, biosynthesis and secretion

o volatie plant compounds (VOC)

synthetic
tiology in plants

+ The objectives of the fab 1o perform research in

plant volatiles, and colaborate with industrial

partners to take the ressarch out to "real® use.

©
Rural
BioUP

O

BIO-VALO

Stakeholder category
(research, private, etc.)

Size (number of employees)

Location

Website

+ Biogas engineering office

+ BIO-VALO COMPANY

Location Riom (63)

hetps:/fwwwe bio -valo.com

Objectives linked to
by-products

Funded by
the European Union

+ Win-win exchange between

for energy recovery trom

biormass, regulations, certification

« Valorization of co~products, sustainability

and organic

P atclicr framoain don mntitron

o r—.

« Private

Size (number of employees)

Location Atchamps (France = 74)

Website ttps:/fwww.atelier - francals -des- matieres.fi/

* hitps:ffwatn facebook comparfumsmillesimes
g fwwn Instagram comiseelier_francais
Social Media channels des_matieres)
s pwmtinkecin cominfrem- pulver i

88348741

+ Plants extraction for the fiekds of Rerfumery/

etics/Nutraceuticals

+ Eext - d ¥ - Creular

econarmy ~ New technology - Waste valorisation

+ Resaarch of new co-pradicts to be valarized for

by-products

« If conclusive, Industrialization

( VALGRISATION
\AGRORESSOLACES

« Private sector/company;

Stakeholder category
(research, private, etc.)

+ Research & Innovationjeducation;

+ Non- profit arganization

Size (number of employees) 6 (5 people RAD)

Location Brive la Gaillarde {19}, France
Website s wwinscra-ctti9.fi
Social Media channels * hetpsyffwwa linkedin.comjcompany/cvacttng)

« Extaction
Valorzation of by-prodcts
Main Activities &

« Process devslopment
+ Cosmetics { Nutraceuticals | Plant protection

« Research | Vokrisation

Ooectvtadio | L0

* Valorization of extractable compounds
+ Saarch for new partners

D6.2 Mid-term Report on dissemination and

communication activities
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Grow local, go global

Rural
BioUP

HOLISTE

Stakeholder category
(research, private, etc.)

Size (number of employees)

Location

Website

‘Social Media channels

Main Activities

Objectives linked to
by-products

O

« SME

30

Wead office in Marcigny (Sabne et Loire),
BloGemme department in Biscarrosse (Landes)

hitps: (I holiste.com

« https:/fwaw Jinkedincomjcompany/

Ioliste RoriginalSubdomain< fe

+ hittps:fwww youtube com/channel AUCSaY._

ahUBGAVIET-2bgibQ

Bol e facquier: oxygenation device wsing Maritime
bino Essential OF

Harvesting and marketing of pine resin, Pure Gem
tpentine and Gum Colophony thanks to BioGerme

mthod.

Yo enhance the value of natural calophony, a natural
thermoplastic resin about 70% of which Is contained

i pie resin

« Re-assert the value of a forgotten trade, that of the

SN

gemsmith and forest fire surveillance

(]
Rural
BioUP

LA TANNERIE
VEGETALE

gory
(research, private, etc.)

Size (number of employees)

Website

Social Media channels

Main Activities

Objectives linked to
by-products

Funded by
the European Union

Research and innovation

Villeurbanne

it/ fwww 1a- tannerie-vegstale.fe/

« ittps./wew finkedin com/company/ia-tannecis-

vegetale/.

Develoment of & bia-based), recyelable and
biodegradable keather substitute by producing rolis
of soft materiat

« Development of biocomposites

Development of biodegradable pellets for Injection

Valorizing coproducts in our soft matesial to

complete our ex

sing range of (olls
Lowes our enviconmental impact by sdding

copraducts to our formula

D6.2 Mid-term Report on dissemination and

> invers

Stakeholder category
(research, private, etc.)

+ Private sector/business

size (number of employees) 26

Location Saint-tgnat (63730), France

Website et/ fwww dnvers - groupe.fr

ttps:fwww facebook.com/
InversProteinesDurables!

hitps./jwwwnstagram com/inverscroquettes/

Social Media channels « hitps./fwww linkedin comcompanyfinvers-
PrOTRC3RAGinesdurables/

 itpsffwam youtube com/channel JUCUKSS0~

WBENIWMENG(13-Pwiview._as=subscrber

hitpsi{jvimeo comusen86233927

« Production of ocal and sustainable insect prodeins at
Main Activities

the faem level for feed

Valorisation of by-products I Insect diets
Objectives linked to « Valorisation of our rearing by-products - insect
by-products

rass (fertilizer) and Indect carcasses (chitin,

chitasan)

(q#%)NymphéA

Agit pour Vavenir ¢
gory « private ]
(research, private, etc.) « Research and innovation feducation

Size (number of employees) 1 (team in progress)
Location Monistrol sur Loire (43) France
Website {in progress)
SocialMediachannels | * hitesilivew linkedincomcompany
— S —
- Mareness - Taiing
« Suppert fo project management i tespnsitle
Main Activities economy (creudar écanomy and financal
engineering)
- Events
« Prortlon of co-pridcts
. ; toop
by-products economic acthites

* Minimize productian of production waste and waste

70 of 87
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Grow local, go globe

Rural
BioUP

8 ,BDEC h'p',;s"cxg

Stakeholder category
(research, private, etc.)

Location

Website

‘Social Media channels

Main Activities

Objectives linked to
by-products

Stakeholder category
(research, private, etc.)

Size (number of employees)
Location

Website

Social Media channels

Main Activities

Objectives linked to
by-products

Funded by
the European Union

* ittps:/fwarw:

+ hitps:/fowitter.com/Lima

* 2 publiciaboratocies oint unit 1095 UCAINRAE 20d

oIt Unit 6602 UCAICRRS/SIGMA) focated on the

Cézeaux campus

+ Clermont-Fd

Clermont-Fd, France

 hitpsiffwwwsclormont nrae foAumn1095
* hitps/fwnw nstitutpascal.uca ffindex.php/rf

Laboratolrelnst

« hittpsfewitter.comintent)

follow?source=fallowbuttonSvariant=1,08screen_

ame=tnstitutPascal

© Dttps:fwanw Inseaggram cominstitot pascall

+ htps:{fwew Sinkedin.comfcompany institut

pescal

+ Research and development, innovation in the leld of

pant mulation using natural polymers

+ Researches and industria for the developement of

astart-up

Limagrain

* Private sector | Business

Lacation Riom (Puy do Dirme)
Haad office Saint-Ignat

hitps:/fwww limagrain-ingredients.comjenfhome

« https:/fween Jinkedin.comorganization - guest/

companylimagrain-ingredients

* ittps:/fwaw,youtuse.com/user/LimagrainTy.

+ Wheat and com first transformation
+ Thermal treatments of Starch produrts
+ Food extrusion
+ Powder mexing

+ Consolldate our tansformation chain by mabing

better use of out milling by-products

* Innovative products development

Q@ Doyt

Stakeholder category
- Povate compan
(research, private, etc.) TR Someny,
Size (number of employees) 4o
Location Mozac (North of Clermont-Feerand), France
Website ity fworw phytosyathese.com/
+ Manufacture at Food aliments and drinks fo the
animai nutrition
Main Activities « Phytogenics basad on plants extracts and exsentil
s
+ Additives development based on plonts extracts
Objectives linked to * Research of by-products
by-products + Meeting with regional actors
Rural
NaturAd
Stakeholder category
( rch, private, etc.) Private sector/business
Size (number of employees) |, Li0yee and 3 associates
Location Saint Besuzire - Biopdle Clermont - Limagnet
Website etps:{fwwon naturadds com
Social Media channels - hitps:fwa inkedin com/companyjnaturadds!
* Development and marketing of functional bio
Main Activities R S ‘
acitves for plastic materials
« valorization of roducts of natural oegin (e g. agro
Sefectveskatadbo s o i
by pradeces od waste) In the sectors of industial agplica

of plastics

D6.2 Mid-term Report on dissemination and
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Grow local, go global

GREENTECH

g

category
(research, private, etc.)
Size (number of employees)
Location
Website
Social Media channels
Main Activities
Objectives linked to
by-products
Website
W ruraibioup.eu
Contocts
Infosruroibioup.eu
Follow us
Q000 wucmioy o ® °
o °8
o ®

Funded by
the European Union

+ Research and innovation

"

Saint Besuzive, 63360

hitps:fenvw greeotech

« hitps./fwwsn finkedin comjcompany/

greentech_/originatsubdomain=fr

+ Research and innovation

cosmetic industry

+ Reuse our own generated by -products

* Production of plant-based Ingredients for the

+ Sourcing raw materials dorived fram by-praducts

Funded by
the European Union

D6.2 Mid-term Report on dissemination and
communication activities

ACGENZIA DER LA PROMOYIONE CELLA BIC

EURCOEA (araE

SPRING

LOMBARDY GREEN CHEMISTRY ASSOCIATION (LGCAL

CIVITTA

CIVITTA EESTIAS (CE}

Y

AL INNEVATION GMBN (255

IRISH BIOECONOMY FOUNDATION (13F)

R -

VECEPOLYS VALLEY (VEGEPOLYS

SOMANIAN ACADEMY NATIONAL INSTITUTE FOR ECONOMIC
RESEARCH 16€)

TALAN BIOMASS ASSOCATION (TABIA)

2

LATVIDAS VALSTS MEZZINATHES INSTITUTS SEAVA [SILAVA)

Portugal

ealy

aly

Estonia

Austria

Grachia

Irstand

France

Romana

waly

Lotvia
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11.8 Brochure in French Pays de la Loire & Bretagne

Pays de la Loire
¢ Bretagne

Regional Hub

Financé par
I'Union suropéonne

Rural
BioUP

Qu'est-ce qu'un hub régional?

Participer au Hub Régional
RuralBioUp vous permettra

D'accéder A de nouvelles connaissances; o< b 14

De partager vos connaissances: it o & des gropes de discussion thérmatique

halne de valeue/techrologie/act

Debénéficer d'opport
dansle domaine dela

De gagner en visibilté et en reconnaissance:

D'identifier des opportunitds de financemer
de projets Horizon Europe et soutien  imgp

D'avoir une plus grande influence et impact

Funded by
the European Union

Rural
BioUP

Quelle est notre mission?

ou?

Puglia Regional Nub
Pays dela Loire & Bretagne Hegional Hub

Auvergne-fndne-Alpes al Hub

Production primaire: Agricutture ¥

halie

france

Irande

ion primoire:
Lombardia Reglonal Hub
Marche Regionaiub
BIOEAST HUB CZ Charles Spa Rogional Hub

Latvia Regional

Zone géographique du Hub

Facilitateur Régional
et point de contact du
hub

D6.2 Mid-term Report on dissemination and
communication activities

*
alle
ialie

République Tchbque
Lectonle

Roumanie

Contact unite-precompetitive@vegepolys-valley.eu
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Grow local, go global

ADRIA

Catégorie d'acteur

Taille

Localisation

Site Internet

FOOD EXPERTISE

+ Recherche & inaovation
+ Socétécivile association ol 1901)
 Institut Technique Agro industriel

70 employés

Quimper (29)

adelam.fr

+ twitter com/Adeia_Dvpmt
« fr-fr kcom/:

Activités principales

Objectifs liés aux

« wwwJinkedin comjcompanyladria-d-veloppement/

+ Développerent et innovation process, produit &
packenl
+ Gestion et maitrise des risques microbiologiques

* Formation, sudit & conseil en 1AA

 Exploration des voies de valorisation des co-produits

enlAA ingridients, aliments & embaliages)

co-produits
» Conalssance & Soureing de co-produits
Rural
BioUP
CycleFarms
o
v :
Taille 20 salariés.
Beauforten Anjou (siige etRD)- 49
Site Internet www.cychefarms.com
- Sélction génétique disectes
Activités principales by " i sl e
< Recylage de déchets pa Tinsecte
Objectifs liés aux  valocisation
<o-produits + Recherche

Funded by

the European Union

Catégorie d'acteur

Taille

Localisation

Site Internet

Activités principales

BICP

+ Private sector/business,
« Research and lnnovation

16 employés

Pont Saint Martin (44)

www.cddm.fr

+ Conduite d'expérimentations
* Gonseils techaiques auprés des maraichers (bioet

conventionnels)

+ Accompagnement dans les démarches

environnementales (gestion de feau, certfications,

e

co-produits

pour los déchoss wigitaux ot co-produits maraichars

&) (£0Sol

Catégorie d'acteur

Taille

Localisation

Site Internet

« Entreprive peivde: consell canomie circulaine & bes

carbone

+ Recherche & innovation: cansed innavation et éco-

conception produit & services

« Education: Innovatian durable et bomimétisme: ECN

etAudendia

1 personne permanente.

Kantes

v eco-sal fe

< v i conseil/

Activités principales

+ Accompagnement éco-conception produit/service/

business model en économie circutaire et bas
carbone.

* Mesutes dmpscts (ACY, Bilan carbone) Trajectoire &

Diag Décarbanation

 Valoriser s co-produits existants dans des projets

clents {nourrie une matésiothigue);

« Les

« Propaser des études €

et (ACY dinples ou

complexes) pour valoriser leurs usages

D6.2 Mid-term Report on dissemination and

communication activities
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Grow local, go global

Catégorie d'acteur

Taille
Localisation

Site Internet

g

®

FOODINNOV

+ Secteur privéjeatreprise;

+ Recherche & innovation/éducation

26 personnes

Nantes, Rennes.

foodinnov.fr

Activités principales

Objectifs liés aux
co-produits

* Management deflinnovation
+ Développement produits slmentaire/boissans

Conseil e

+ Contell rbglementaire UE e¢ grand export
+ Expertise scientifique

« Transfertindustriel

+ Valorisation des coproduts dans a chainie

alimentaie

+ Réduction dea production de coproduits dans les

développements produits

Taille

Localisation

SiteInternet

75 salariés.

Somloire 49 360

www.shvend com

Activités principales

Objectifs liés aux
co-produits

Funded by

the European Union

- www

« Conception/formulation/RED
« Fabrication
+ Conditionnement de produits cosmétiques naturels

etbios et détergents écologioues

+ Valorisation de co-produsts

+ Favadser un approvisionnement local, en chaine

courte

INRAZ
Catégorie d'acteur « Rechesche

Taille 11,500 personnes.

Plusieurs sites on France dont Nantes ot Rennes.

2Unités de recherche b Nantes:
« BIA: Blopolyméres, Interactions, assemblages
Localisation wwn6, angers-nantes.infae fr/bia/
+ SMART: Structures et Marchés Agricotes,
Ressources et Territoies

smart rennes hubinrae fr

+ www facebook com/incse france

* twitter com/INRAE_intl

« www inkedin.cam{companyftest-science

+ W youtube.com/channel

+ Transtormation des bioressources pour des
matéraux 100% biodégradables

bioressources Féchelle d'un terricoire

* Développements pout une économie deruksire
vertoeuse

ation des

co-produits valorisables
* Les transtormer en matériaux durables.
+ Dutls d'aide 3 2 décision

NPP

+ Secteur privéjentreprise

« Recherche & inovation

Catégorie d'acteur

Taille 60 - 70 personnes

www.upi-itd comffr
Site Internet

* 5o dbdi Lsborsteires Godmie en comtruction

 Fabeicant de biostimulants  base dalgues

* Economig circulaire

co-produits

D6.2 Mid-term Report on dissemination and
communication activities
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Grow local, go global

g

FEED &%

Wotanicols « You hnow why

* Secteur privé entreprise;
* Sociétd privée criée an 2003
- CAITLSME

Catégorie d'acteur

+ 80% des approvisiannements sont des caprodults

Taille

valorisés

« Export:80%

40 personnes

Site Internet

(49

www.norfeed net

- Additts e

-+ Valor

s composs actifs de coprodits en

alimencation animale en démantrant lewr efficacité

co-produits.

march eurapéen ot international.

+ Réduire 33 maximum notre imaact sur s terres

agricoles

(]
Rural
BioUP

RESEAU SATT

Catégorie d'acteur

Taille
Localisation
Site Internet

Médias sociaux

Activités principales

Objectifs liés aux
co-produits

Funded by

« Secteur privéentreprise
+ Recherche & innovation/éducation

13 SATT {actionnaires = 80% dela recherche.
publigue frangaise)

13 localisations sur e tervtoire frangsis dont s SATT
OUESTVALD 3 Rennes, Nantes

oo satt.fr

twitter com/ReseausATT
« wwwinkedin comcompanyiresea-satt

* Détecter das résultacs de recherche publique
 Dérisquer et maturer des projecs nowants
 Transféres aux entrepeises - scouting techno,

programme d co-cveloppement, icence

Fexploitation

« Transférer ) des entreprises des technologies
bia-sourcées Ex: valorisation de pea de tomates,
branches de romarin, margines d'olives, écorce

de bols... Répondre aux besoins d'innovation des

tantes

entreprises soit par des technolopies e
solten co-matiration svec e laborataire /la SATT/
VEntreprise.

+ Connaltre fes co-produits existants § valoriser

€cote wATiowaLE
(el e ML Rl

Oniris Nantes

« Ecole nationale Viérinaire, Agroasmenta
IAlimentation
« 1&ole et deux campus (CSARLCV)
* 2unités derecherche:
* GEPEA
Caté, Vi

tateniau), Evude d'impacts environnements,
dnergétique)

© LEMNA
<« Produire et Nourtr durablement s &conamie
circulaire dcolnnovation, scceptabiiné sociale,
compertement des acteurs

+ Formation d'acteurs de & Iransition « > de (étable dta

table ou de a fourche & a fourcherte:

Activités principales
"‘ * Recherche fondamentale
« Recherche-Action et echesche 2ppliqué
« Carvprihamion de astucturston delad
vleur de coproduits
" « Carmeriittion hydi-ehimidge dedoproits
Objectifs liés aux —
ot P———

+ Analyse des leviers et freins 3 la mite en ceuvre de
rouvelles voies de valoeisation

+ Proposition des AD sdaptés

SePPIC

+ Sepp, fillale du Groupe Ale Liquide santé

Caté '
+ Créden1955
iege 3 Paris avec 3 centres RRDA Castres, Lans et
Localisation Prckiiens
Site Internet e seppic.com

+ www linkedin comcoenpanylseppic

Médias sociaux < ikt comiieppi

wrerw insasgram.com/seppic_official

« Production d'ingrédients fanctionnels ou sctifs

paurk
phanmaceut

Valorisation sclentifique des ressources génétiques
Objectifs liés aux - -
co-produits

et criation de nouveaur Ingrédients par extraction ou

chimie verte pour nos marchés

the European Union
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Grow local, go globe

+ Saciété clvile (NG, associations, représentation

Catégorie d'acteur
dintécts, otc)
Taille Ipersoane
Localisation Aners
* wrww facebook com/SOLAALPaysdelat e
Médias sociaux * twittes com/Solaal_PdL
- Gestion des nvendas alimentaies pour les
S entreprises agricoles
Activités principales p iy
- Sensibiisation au don agticole
- Notre abjectif st de utter contre e gaspilage
alimentaite en proposant sux dans e invenc
Objectifs liés aux agrcoles
produit contrela précarité

alimentaite en apportant des fruits et kigurmes d des

perionnes démunies.

o

Veq\é/nov

+ Asscciation 011901, 3 but non lueratif

Catégorie d'acteur
* Recherche & innovation;
Taille 35 salariés
Localisation Saint Pol de Léon (29)
Site Internet Voo vegenen.com
iR ot - twittee comfuegency
Aéalization de projets do RRD sur 3axas thématiques:
+ Améboration et Tragabibeé des Mantes
Activités principales
- Santé desPlantes
* Qualité des Produits
- tvakver et caractiiser e potentielagronomique
s ca-praduits sur a qualitd et fa santé des plantes
(effet blocoatrile,biostimulant, biofertlisant,
co-produits g3

Funded by

the European Union

+ Qualité & tragabilid des co-produits :conformité de

Iamatiére premibre, détection de micro-organismes,

Rural
BioUP
S
Taille 6 salariés
Site Internet upcydink.fr
* twittes comjupeyclink_co
mpsgRemet d'acteur du systéme agro
alimentaire dars 2 valorisation in sicu des coprodults
études dopportunités, Business plan, conception
wsine, mive enaruvre |
* Fournir1a mellleure voie de valorisation possible aux
co-produits. P P
+ RADsur des ouvelles voies de valorisation
Rural
BioUP
Catég prise privée
Taille Jemployés
Site Internet W WS TRmEUp.com
+ www inkedin comicompanylwaste-me-up
Mbdins soctaror * e facebook £OmM/Startup Wastemep
« www Instagram com/waste_me_up
* Fabrication diagrédients ssus 6e Gréches de
Brasserie
+ ecomoagnement des industriels sur lavalorisation
deleurs coprodults
reialisation dingrédients A base de
Objectifs liés aux eopooulls (aibehedol heaiadie imbie de parvoe,
co-produits PRESE

+ Développernent collsborstf & steliers de valorisation

D6.2 Mid-term Report on dissemination and

communication activities

77 of 87



Grow local, go global

Rural
BioUP

AC3A

+ Association de Chambires 'agriculture. (1ol 1901)

Catégorie d'acteur S e
Taille 5 employés
Localisation Siegn 3 Nantes (44)
Site Internet eaafr
Whdiss soctane * twitter com/ACIAtantique
(SRS e
 Promousoit Péeonomie circulsie
Objectifs liés aux  Détvedopper et partager les connsissances.
co-produits  Développer i cooprationjrises Factsirs

« Expétimenter/diseiopper de nouvetie valorisations

(-]
Rural
BioUP

21(2}3}_“@1 EX D‘lefax(lon%

+ Sectour privifontreprise;

Catégorie d'acteur
+ Recherche & inaovation
Taille 22personnes
SiteInternet weww.dietaxion.com
Midias sockaoe + werw inkedin com/companyldietarion
* Ingrédients nutrisionnals pour Falmentation
animale (nutrivon calcigue & digestion)
Activités principales A
 Produits bactériens pour Phyghéne des batiments
éievage etle traitement des efflents
i lacécupération
co-produits Tprdiata coii o Fllmertationorirml

Funded by

Aniged

10 & A WS

3 7 G
Taille 3personnes
Localisation Pantvaltain (72)
Site Internet www.anibed.fr
Fabrication de lcbre et denvichissement de
Activités principales
Fenvironnement pouranimagx
co-produits + Déweloppement de lentreprise [ diversification
Rural
Caté ’
Taille 15 employés
Localisation Saint Nalff (56250)
* twitter com/Elementa_56
« Distributeur dngrécients santé pour e march des
vt des produits diécétiques et vegan
* Vakrisation de coprodults pour la nutition humatne
& trawers des projets de RAID s de nouveauix
B et z
co-produits + Diversifier notre sourcing en intégrant de nouveaux

Ingrédients ssus de copeoduits
« Déwelappement de entreprise / diversiication

the European Union
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Grow local, go global

g

0

SAINT-POL-DELEON

* LaSICA estune coopérative égumidre i Nord
Finistére qui regroupe 600 explostations famillales

SPRING

SPAING SUSTAINABLE PROCESSES AN
INGVATION AND RATIONAL GROVITH

Catégorie d'acteur
produisant des gumes pour le marché du fais ainsi
LOMBARDY CREEN CHEMISTRY ASSOCUTION (LCCA)
Taille 140 salariés. CIVITTA
CHATTA CESTIAS IE
Localisation ‘Saint Pol de Léon (29) !
ZENTRUN U SOZIALE INNOVATION CAH (254
Site Internet wwsicastpoldr
+ wanw facebotk com/SICASsintPeideloon @
BASH HIDECONOMY FOUNDATION (55}
! Ukiomes e piinshiomips ot
& o VEGEPOLYS VALLEY (VECEROLYS
e ornementale
B e SOMANIAN ACADEMY NATIONAL INSTITUTE FOR ECONOM
trbs métdo dépendante et danc trds irréguliére BESEARCH PE
" s
co-produits. de production qui engendrent des invendus. Est-|I ITABIA
possible de valoriser ces prodits au fieu do s A B AR aThany
détruire?
R JALSTS MEZZINATNES INSTITUTS SKAVA FILAVA|
Site Internet
W ruroibioup.eu
Contoct
Infoerurolbioup.eu
Suivez-nous sur les réseoux socioux
. Financé par
Q000 sruciioly o ® = I'Union européenne
.
Yy
of®

11.9 Brochure in English Pays de la Loire & Bretagne

Funded by
the European Union

D6.2 Mid-term Report on dissemination and
communication activities
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Pays de la Loire
¢ Bretagne

Regional Hub

Funded by
the European Union

Rural
BioUP

Membership in the RuralBioUp
Regional Hub brings you

Knowledge Access: iyolverment i the consultation of regian

Knowledge sharing: ot

Learning opportunities:

Funding opportu
Folacts mi koo

Influence andimy

Funded by
the European Union

Rural
BioUP

What is our mission?

Where?
Primary production: Agriculture ¥
Sugia Regional Hub naly
Pays dolaLoire & Brotagne egional ub france
Auvergne-Rhbne-Alpes Regional Hub France

Iretand

Primary production: Agriculture, forestry ¥

Lombard nal Hub taly
Marche Regionsi Hub haly
BIOEAST HUB CZ Charles Spa Rogional Hub Caechia

onal
vl

Romania

Rural
BioUP

Pays de la Loire € Bretagne Regional Hub

Primary produ Agriculture ¥

Hub geographical area

Members

Regional Facilitator
and Hub Contact Point

Contact

D6.2 Mid-term Report on dissemination and
communication activities



Grow local, go globe

Rural
BioUP

ADRIA

Stakeholder category
(research, private, etc.)

Size (number of employees)

Website

Social Media channels

Main Activities

+ Research and snnovation for food formul

FOOD EXPERTISE

+ Research and ianovation
« Cwilsociesy (association)

+ Food Technology Institute (ITA)

Quimper

adrlam.fr

+ twitter com/Adeia_Dvpmt
+ 1r-fr facebook com/adriadevsioppement

« wwwJinkedin comjcompanyladia-d-veloppement!

processing and pack

+ Miceabiological fsk management & control

+ Professional training in the food sector

( (

Stakeholder category
(research, private, etc.)

Size (number of employees)

Location

Website

« By ,foad & pack)
+ Knawledge & sourcingof by-products

©
Rural
BioUP

0o

*Farms

« Private sectorfbusiness.

Beaufort en Anjou (HQ & RD), France
Louroux Béconnais (Production), France

wvewe.cyclefarms.com

about]

+ Geneticselection of insects

Objectives linked to
by-products.

Funded by
the European Union

+ Waste recycling by insects

+ Volorization

+ Research

ELP

category 3
(research, private, etc.) * Research and innovation
Size (number of employees) 16
Location Pant Saint Martin (44)
Website woww.cddm.fr
+ Experimentation
* Techncalsupport and advisory for thelr market
* Suppartinenviroamenta procedures (water
management, certification )
and
by-products by-product

L

(C0Sol

+ Private company: consulting In circular and kow

carton transition

gory
(research, private, etc.)

Size (number of employees)
Location

Website

products and servces

« Education: wistainabisinnovation & biomimicry: ECN

etAudencia

Kantes

v eco-sal fe

T 2 conseil/

* Ecodesign consulting I product/service/business

model, based on low carbone & creular principles

Objectives linked to
by-products

+ Offer environmen

audis)

+ Decarbonization Trajectary & Action Pan

+ Give value 1o byproducts within or autside the cient’s

sueam

*« Comemunicate on bypeoducts and new decivated

materials (matesiotheque used for projects and

teaching]

timpact diagnosis (LoAs, sinple

o compared) to showcase byproducts advantages.

D6.2 Mid-term Report on dissemination and
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Grow local, go global
Rural
BioUP
FOODINNOV
category
(research, private, etc.) « Resasrch and innovation feducation
Size (number of employees) 26

Location Nantes, Rennes.

Website foodinnov r
- Innavatian management

od oeverage product development
o A - Natrition consiting
Acks  FUand export reguiatry adice

- Scientific expertie
 Incustrialtransfer

S —— « Valorisation of by-prodactsinthe food chain

by-products

+ Roduction of co-product prouction n the procuct

development process

o
ALVEND
floboroiol o]

Stakeholder category
(research, private, etc.)

Size (number of employees)

Website

« Private sectorjbusiness.

7

Somloire~ 49 360

www.aivend.com

Main Activities

Objectiveslinked to
by-products

Funded by
the European Union

« Designfformisation/RED

+ Manufacturing

+ Packaging of natural and organic cosmetic and
ecological home care products

+ Valorisation

+ Tofavourlocal sourcings

INRAZ

Stakeholder category
(research, private, etc.)

size (number of employees)

Location

Website

+ Research

11.500

Several sites in france, including Rennes & Nantes

Tworesearch unitsfocated In Nantes

+ B Blopolymers, Interactions, assemblies
W angess-nantes iorae.fr /ey

 SART: AgricutiuralStructures and Markets,
Resources and Tertorles

smart rennes hubinrae fr

e inae.frjen/sbout-us.

« www facebook.com/incse france

* twitter com/INRAE_intl

Main Activities

© wn,
+ www inkedin.comjcompanyftest-science

+ Wi youtube com/channel

 Transtorm bioresources Into 100% biodegradable

materals

+ Economic analysisof a bioresource valus chain o a

regonalseale

+ Development fora virtuous circular économy
* Identifysources and flows of avaitable by-products

by-products

« Transform them into sustainable materials
« Design decision-makingtools

NPP

*The wabite sppaintod o Latceaneires Gobmae < ceiny.

+ Producerof biastimuiants made from sesweed

(resemich; private, ot |- o snivitacs
Size (number of employees)  6o-70
Location Saint-Malo (Brittany - France)
Website weww.upl-ftd com/fr
Main Activities

+ Praducer of biocontrol products made from seaweed

by-products

oy-product

* Circolarecanomy

D6.2 Mid-term Report on dissemination and
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Grow local, go global

Rural
BioUP

NOR-FEED &

Wotenicels « You hnow why

+ Private company foundedin 2003

Stakeholder category « Turnaver; 12,5 M€
(research, private, etc.) - 505 i thosupplychain s from by-prodcts
+ Export: 0%
Size (number of employees) 40
: Headquarter at BEAUCOUZE (49) and Factory at
fuction CHEMILLE (49)
Website www.norfeed. net
+ Botanicals sdd animal fead
- Enhance the vatue of active compounds from
ca-productinanimal feod by demanstrating
by-products cormpllaricy o the Euopeenar nteationl

markets

* Minimise the company impact on agricuttural and

RESEAU SATT

ategory
(research, private, etc.)
Size (number of employees)

Location

Social Media channels

Main Activities

Objectives linked to
by-products

Funded by
the European Union

+ Research and innovation feducation

T3SATT (shareholders = 80% of ronch public labs)

13sites In France,including SATT GUESTVALD in
Rennes andHantes

v SatLfr

* twliter com{ReseausATT
+ e linkedin comcompanyireseau-satt

+ Detect pubiic research resuls.
+ De-risk and develop innevative technologies

+ Transler te private eompanies: technology scouting,

ca-devslopment, icensing

+ Transfer existing bio-based technologies to private.

campanies

* Uniderstand companies innowation needs o source

innavative technalcgies or ca-develop them through

apartnershipwith the public lab/SATT and company

* Unierstand the by-products ta be valued

@niris

€ MATiONALE
P A

Stakeholder category
(research, private, etc.)

Main Activities

Objectives linked to
by-products

O Lemna

SePPIC

+ Seppx, Health Alr Uiquide groupaftilate

gory
(research, private, etc.)
Location

Website

Social Media channels

Main Activities

Objectiveslinked to
by-products

+ Created|n1955

Headquarter in Paris with 3 RO centers in Castres,
Lons & Pontrieux

www seppic.com

+ wwnw linkedin comcoempanylseppic
 tuittes com/seppic

« wwwinstsgram.comfseppic_official

+ Development & manufacturing of actives or

functioanals ingredients e dosigned for
personal care, autraceuticat and pharmaceutical

markets

« Sclentific vakorization of generic resource and

deslgn of new ingredientsusing green chemistry or

wxtraction technologies for our markess

D6.2 Mid-term Report on dissemination and
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Grow local, go globe
Rural
tegory - cwls  assoclations, interest
(research, private, etc.) representatian, etc.)
Size (number of employees) 1
Location Angers (city)
‘Website veww.solaal.org/pays-de-la-loire
* wrww facebook com/SOLAALPaysdelatove
Social Media channels o e
- twittes comySolaal_PoL
+ SOLAAL nalyzes the causesof fosses inthe
exphitations:
* Communicate and heé the farmess tancite them
i acistion feate and rstaince them o
gvetheirunsolganicles
 Makes thelink with assoclations to faciitate the act
togve
 The goslof the organisation b to eduice the locd
Objectives linked to e
by-products. « We want to help the farmers to give fresh products to
deprived pecple whoneed vegeta ruits.
Rural
category - Research
(research, private,etc.) -« fon-profitargen
Size (number of employees) 35
Location Saint Pol de Leon (France)
Website woerwsegen com
Social Media channels * twitter com/vegenoy
Realization of RRO projects on 3 thematic axes:
- Pantimpeovement and fraceabilty
Main Activities i b
- Pantbealth
 Product qualty
* tvakate and characterize the agronomic potential
ot by-products onthe quality and health of pants
ie  biostimuant, iofertizer,
by-products regulation of microfloral

Funded by
the European Union

+ Quality and traceabilty of by-peodicts: compliance

of raw maserials, detection of micro- Drganisms, etc

(research, private, etc)
Size (number of employees)
Location
Website

Social Media channels

Main Activities

Objectives linked to
by-products

« briva sness;

Saint-Avé and Nantes

upeyclink fr

 twitter comjupeycink_co

« www linkedin comfcompanylupeyelink

support for the agri-food syst

thei situ valorization of food by-products [ Audit
{qualification, quantification), cppartunity studies,

business plan, phant design, implementation 1

*+ Providing the best in situ valarization of blomass for
food system

RAD on new way of valarization

©

waoste

Stakeholder category
(research, private, etc.)

Size (number of employees)

Location

Website

meUp

+ Prvate company

SAINT-GEOURS do MAREMNE (Landes)

VW WBSTemeup.com

+ wwwlinkedin com/company/waste-me-up.

Main Activities

Objectives linked to
by-products

- v,

« www nstagram com|waste_me_up

+ Production of ingredients from brewery spent grains
+ Drylng and Grinding Services
+ Support for agro-companies for the recovery of their

co-producs

+ Marketingof ingredients based on by-peoducts
(brewery speat grain, marc of apples, kiwis, grapes,
ete)

* Collaborative development of vslorization

werkshops

D6.2 Mid-term Report on dissemination and
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Grow local, go global

Rural
BioUP

AC3A

Stakeholder category
(research, private, etc.)

Size (number of employees)

Location

Website

Social Media channels

Main Activities

+ Ressarch & inaovation

Nantes, France

cafr

+ twitter com/ACIAtlantique

+ turopean coopeeation

+ Research and innovation n agricutture

+ Promote circular economy

by-products

s

+ Deveiop cooperation/stskehoider networks
« Experiment/develop new valorisations

(-]
Rural
BioUP

EQP_}MQ“! E.,‘.x.,.. D‘lefa:(lon%

gory « Priva siness
(research, private, etc.) + Research and innovation
Size (number of employees) 22
Location Le Lovous Bottereau, France
Website www.dietaxion.com
* Nutrtionalingredients for animal feed (caciumm
natriton and digestion)
Main Activities
 Bacterial products for the hyglene of ivestock
buildings and the reatment of effuents
Objectives linked to
* Research, production, valorisation, exc.)
by-products

Funded by
the European Union

Stakeholder category
(research, private, etc.)

Aniged

SX0an & A wrsFaRs

+ Private company

Size (number of employees) 3

Location Pontvaltain (72)
Website www.anibed.fr
Manutacture of bedding and environmental
by-products « Business development / diversification
Rural
O eLEMENTA
Siemtuatetsry | pagsecotomes

size (number of employees) 15

Location Saint Nalff (56250), France
Website weunw clementa-ingredients.com
« tuitter comiElomenta_56
Social Media channels -
e linkedin comjcompanyjelementa-ngrédients
Distributor of health ingrediens for three main
markers:
Main Activities * Infant formula
* Dietary supplements
* Dieteticand vegan products
« Valorsation of by-productsfor buran nutriion
Objectiveslinked to thiought research and development profects
by-products * Expand our products portfoliowith new ingr

made from by-products
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Grow local, go global

g8
§

Ialy
W ncREA IAPaE
LOuA Portuaat
wom
SAINT-POLDELEON
SPRING
S ealy
e “ SEAING SUSTANABLE FROCESSES AN RESOURCES FOR
Femets oopere INNOVATION AND INAL CROWTH [SPRING]
- SKCA#s avegetable cooperativein Nord- Finistére
Stakeholder category which brings together 600 family farms produxing
(research, private, etc.) b s I omerisiy
vegetabies for the fresh market 35 ol for s
cemamental horeltre LOMBARDY GREEN CHEMSSTRY ASSOTIATION G5CA)
CIVITTA “
Size (number of employees) 140 cvimaesTiAS cé)
Location Saint Pol deLéon (29) ZENTRUM FUR SOZIALE INNOVATION GMBM (251}
o
Website e ZEMEDE LS/ WM SPOL 3R AT
(e
A 2 Ieéang
« wrw facebok com[SICASsienPoideeon
Social Media channels R : BISH BIOECONOMY FOUMOATION 0067
 wevw inkedin comicomganysica-st-pol-de-leon
Ve .
Production of: VECEPOLYS VALLEY (VEGEPOLYS)
- Fildvegetables
Main Activities .
* Vegetatiesunder cover .
- Omamentalharticilture ek
SOMANAN ACADEMY NATIONAL INSTITUTE FOR ECONGAC
SCARCH (58]
* Feldvegetabie production svery weather
dependers and thereface vary irregular. Ao, e ITABIA
Objectives linked to ———— 3y
v 3 egulary axperionco production peaks that gonerate
peoduct unsolditems I it possibie to recove these produrts
nstead o wasting ther? @
Latvia
CATVIAS VALSTS MEZZINATHES INSTITITS SKAVA (SLAVA)
Website
www. rurolbioup.eu
Contocts
Infosruraibioup.eu
Follouw us
- Funded by
Q000 srucitiotp o ® - the Europoan Union
e ® e
° ° .
e ®e %o

Funded by
the European Union
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Rural
BioUP

Grow local, go global

Our Consortium

Italian Circular Bioeconomy Cluster Si

& ZVT | tesimiee ) | 7)) VEGEPOLYS VALLEY ’TAB’A "
; Ry 7o e Italian Biomass Association

APRE SPRING N CIVITTA \V

- :::engzgol;ian Union @RuralBioUp @ " o o ruralbioup.eu/  info@ruralbioup.eu



